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Only a half year in real action 
—but a remarkable record of 
accomplishment based upon a 
fresh theme: Trading-Up 
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Coming Events 





March 1-4, 1953-—Allied Shoe Products 
and Style Exhibit. Hotel Belmont-Plaza, 
New York City. 


March 3-4, 1953 -- Showing of American 
Leathers for Fall and Winter, 1953. Spon- 
sored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 





April 9-10, 1953 — Spring Meeting of 
Tanners’ Council of America, Inc. Boca 
Raton Club, Boca Raton, Fla. 


April 12-16, 1953 —- Advance Boston 
Showing of Fall 1953 shoe styles. Spon- 
sored by New England Shoe and Leather 
Association. Hotels Statler and Touraine 
and member showrooms in Boston. 


April 19-22, 1953—St. Louis Shoe Show, 
sponsored by St. Louis Shoe Manufacturers 
Association in leasing St. Louis hotels. 





April 26-28, 1953—-Fifth Factory Manage- 
ment Conference. Sponsored by National 
Shoe Manufacturers Association. Nether- 
lands-Plaza Hotel, Cincinnati, O. 


May 1-2, 1953 —- 1953 Convention of 
North American Superintendents’ and Fore- 
men’s Association. Hotel Commodore, New 
York City. 


May 3-7, 1953—Popular Price Shoe Show 
of America showing of footwear for Fall 
and Winter 1953. Sponsored by National 
Association of Shoe Chain Stores and New 
England Shoe and Leather Association. 
Hotels New Yorker and McAlpin, New 
York City. 


June 7-10, 1953—-Annual Convention of 
American Leather Chemists’ Association. 
Netherland-Plaza Hotel, Cincinnati, O. 


June 15-16, 1953—Annual Spring Meet- 
ing of National Hide Association. Sham- 
rock Hotel, Houston, Texas. 


August 17-19, 1953—-Allied Shoe Products 
and Style Exhibit. Hotel Belmont-Plaza, 
New York City. 


August 18-19, 1953—Showing of Amer- 
ican Leathers for Spring and Summer, 
1954. Sponsored by Tanners’ Council of 
America. Waldorf-Astoria, New York City. 


October 22-23, 1953—-Annual Fall Meet- 
ing of Tanners’ Council of America, Edge- 
water Beach Hotel, Chicago. 


Oct. 26-29, 1953—-National Shoe Fair, 
sponsored jointly by National Shoe Manu- 
facturers Association and National Shoe 
Retailers Association at the Palmer House 
and other Chicago hotels. 
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R ecenrty, the Tanners’ Council, 
in its weekly news bulletin, proposed 
that the leather industry should de- 
velop some means of labeling winter 
hide price quotations to show shoe 
manufacturers and other leather buy- 
ers that lower prices on these hides 
do not justify lower leather prices. 
The proposal has aroused some com- 
ment in the industry. 

Purpose of the proposal, obviously, 
is to ease the price pressure that tan- 
ners inevitably face each year at this 
time. Normally, as poorer quality 
winter hides replace high yield sum- 
mer hides, hide prices decline any- 
where from two to four cents or more. 
Inevitably, leather buyers seek corre- 
sponding reductions in leather prices. 

The mere fact that lower hide 
prices do not necessarily indicate 
lower costs for tanners, as pointed out 
by the Council, has never made much 
of an impression upon leather buyers. 
In rebuttal, shoe manufacturers gen- 
erally point out how quickly tanners 
are wont to boost leather quotations 
when hide prices are on the upgrade. 


Higher Cost 


Tanners, on the other hand, argue 
that winter hides, though priced 
lower per pound, yield so much less 
leather that, in the final analysis, 
they may actually cost more. A hide 
that cost 19 cents in September is 
not necessarily cheaper than one 
that sells for 16 cents in Dec. or Jan. 


The Council’s suggestion is to find 
a way of attaching a label to every 
quotation for winter hides, as this 
quotation is circulated in the trade. 
Presumably, this label would indicate 
when the hide was taken off and thus 
how much poorer in quality and yield 
it is than a summer hide. 


Carried further, the label would 
state almost exactly how much less 
leather the tanner would be able to 
make from the poorer quality hide. 
Both the Hide Exchange and the Tan- 
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Every year about this time tanners 


are beset by pressure for lower leather 


prices. One solution suggested is 


ners’ Council have exact figures show- 
ing percentage differentials in leather 
yield of hide take-offs of different 


seasons. 


These figures could be used to 
show, for example, that the Decem- 
ber hide which cost 16 cents yielded 
16-18 percent less leather than the 
September hide priced at 19 cents. 
Thus the 16 percent reduction in the 
hide price would be justified to the 
tanner who must take a similar re- 
duction in leather yield. On the other 
hand, the shoe manufacturer should 
not expect a lower leather price since’ 
the tanner’s cost has not been re- 
duced. 

Idea Has Merits 


On the surface, the idea of labeling 
poorer hides has its merits. It could 
be used, for example, to educate re- 
tailers as well as shoe and other 
leather products manufacturers to the 
facts of leather costs. In addition to 
easing seasonal price pressures upon 
tanners, it might conceivably pro- 
mote better understanding between 
those who produce leather and those 
who use it. 


Yet, there are other facets to the 
idea, more subtle perhaps, which 
might not work out as advantageously 
for tanners. One of these points that 
would inevitably occur to the shoe 
manufacturers is why tanners in- 
crease prices on leather tanned from 
summer hides when actually they are 
getting a correspondingly higher 
yield of leather from these hides. 
The argument that tanners use for 
winter hides would then prove to be 
two-sided, 


Even more to the point, however, 
is the fundamental implication be- 
hind adoption of hide labeling. 
Viewed objectively, it is apparently 
a defensive mechanism, a negative 
method of trying to justify leather 
prices. It is, in effect, an admission 
that leather prices should be lowered 
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“22° LABELING WINTER HIDES 


even though tanners can’t afford to 
lower them. The shoe manufacturer 
who shows concern over this latter 
condition is a rare animal indeed. 


What’s more, many shoe manufac- 
turers and most leather buyers have 
long been aware that tanners get less 
yield from winter hides. Labeling 
these hides might serve to drive home 
this fact more sharply but it is doubt- 
ful that shoe manufacturers and 
leather buyers would be much im- 
pressed. 


What’s Needed 


Actually, the whole problem boils 
down to a condition that has been 
plaguing the tanning industry far too 
long—the need for a more aggressive 
promotion and merchandising pro- 
gram. If any segment of the shoe 
industry has long been in need of 
an entirely new approach to an old 
problem, it has been that which pro- 
duces leather for shoes. 


Leather Industries of America, 
whose work is described in this issue, 
is pointing the way to the approach 
that tanners need. To make the pro- 
gram really effective, tanners must 
allow themselves to be infected by 
its very spirit of aggressiveness, its 
faith in the product it sells. Thus if 
tanners are convinced that winter 
hides do not warrant price reductions 
on leather, they must have enough 
faith in their product to hold to their 
convictions without making excuses 
for their actions. 


As the Tanners’ Council itself 
points out, “the core of the mer- 
chandising problem for 1953 .. . 
goes far beyond minor issues and 
scuffles of price. The entire industry 
is dealing with an area which offers 
extraordinary value to the final con- 
sumer of shoes and leather goods.” 


Reprints at nominal costs: Up to 100, 10c 
each; 200-500, 5c each; 1000-3000, 2%c each; 
5000 or over, 1%c each. 
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COW, YOUN. e is our name for the sen- 


sational thermo-adhesive used in Y) construction of six important new box toe 
materials. Cream white in color, it is both clean to handle and clean in shoes. It 
softens speedily in box toe apparatus and permanently bonds the vamp lining to 
the box toe. Toe walls and domes are uniformly rigid yet their rearward portions 
are as you want them to be — flexible — and comfortable to the foot. Seven years 
in our laboratories, B compound, and the structural plastic films used with it, repre- 
sent the latest — and the ideal — box toe construction for volume shoemaking. 


For samples and further information please write Beckwith Manufactur- 
ing Company, Dover, New Hampshire, specifying the particular material 
you are interested in and enclosing patterns or tracings of the sizes wanted. 
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George H. Mealley, Chairman 


Walter Kraus, Director 


Conceived in April, 1952, but in actual full-scale opera- 
tion only since last September, a remarkable report of 
accomplishment for this short period is here set forth. 


Clayton F. Van Pelt, President 


LEATHER INDUSTRIES Or AMERICA— 
THe Recorp To DATE 


he basic purposes of Leather In- 

dustries of America have been 
stated to members before and are 
worth restating. “Our objectives must 
be to build and maintain consumer 
preference so that leather is wanted 
by average men and women, wanted 
encugh so that leather markets can 
be held and leather merchandised 
profitably.” 

The staff of Leather Industries of 
America maintains a regular prop- 
aganda machine which is in opera- 
tion literally seven days a week. 

This staff conceives, prepares, mails 
and places more than 8,000 publicity 
releases monthly to all of the news- 
papers of the country and Canada, 
services leading news syndicates with 
special features and fashion pictures, 
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ity, Leather Is Qua 





In my opinion, the most important accomplishment 
during the past nine months was the progress made in 
selling an idea to manufacturers and retailers. I refer 
to the quality concept—the American Standard is Qual- 

lity. L.LA. has shown the business 
community that selling quality pays off and leather is 
the finest symbol of quality. That idea will pay divi- 
dends for years to come. 


Clayton Van Pelt, President, 
Leather Industries of America 








prepares the backgrounds and lay- 
outs for television shows, promotes 
and handles the distribution of school 
book covers, shoe repair work tags, 
car bumper signs, classroom educa- 
tional booklets, etc. 

Propaganda is a major and basic 
activity of Leather Industries of 





L.I.A. Members Consist of 

* 181 Tanners and Cutters in 
the U. S. and Canada 

* 63 Hide Brokers, Dealers 
and Importers 


° 24 Tanning Materials, 
Chemical and Machinery 
Suppliers 
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America. It consists essentially of a 
planned and persistent infiltration by 
leather into all mass communication 
media — newspapers, magazines, tel- 
evision, radio, newsreels, etc. 

Newspapers: A constant barrage 
of news stories, feature articles, pic- 
tures, letters to editors’ columns, and 
other editorial material extolling 
leather, reaches the nation’s daily 
press 365 days in the year. Urging 
leather for beauty, value, comfort. 
health, fashion, children, news, sports. 
women and men, maximum emphasis 
is placed on large circulation news- 
papers. 

In less than one year, L. I. A. has 
established itself as the authoritative 
source with newspapers and wire 
services for information on leather 


February 14, 1953 





and leather products. The topics cov- 
ered range from shoe fashion news, 
foot health information, seasonal 
stories, women’s and Sunday features, 
to picture layouts on shoe and other 
leather fashions. Following are some 
of the results. 

One hundred eighty-nine wire 
stories, pictures, and by-line articles 
were placed with Associated Press, 
United Press, International News 
Service, Newspaper Enterprises As- 
sociation, King Features Syndicate, 
Acme, Wide World, Women’s Na- 
tional News Service, McClure’s, Gen- 
eral Features, Central Press, North 
American Newspaper Alliance, and 
Reuters. 

In this way wire services did much 
of the work for L. I. A. and paid 
much of the cost of distribution. In 
addition, news items were sent at 
least weekly to all the 1850 dailies in 
the U.S. and Canada, 200 major 
dailies were supplied with shoe and 
leather fashion picture layouts ac- 
companied by lists of local retail 
outlets. 


30,000 News Breaks 


Spot checks through clipping serv- 
ices indicate more than 30,000 news 
breaks during 1952. If paid for at 
space rates, the newspaper coverage 
achieved would run into seven fig- 
ures. Although this is a clear record 
for trade association propaganda, 
we consider the dollar value relatively 
insignificant by itself. What is more 
important is the fact that the material 
was not viewed by readers as self- 
seeking advertisements. It became the 
considered opinion of their favorite 
newspapers, columnists, feature and 
editorial writers. 

Magazines: Magazines hold a 
unique position in American life. 
They are read carefully and_ fre- 
quently by the entire family. They 
are kept around the house a week or 
a month. The are looked to by many 
as a guide to day-by-day living. 

Leather Industries of America 
feeds every type of publication. In 
addition to general magazines, spe- 
cial emphasis is given to fraternal 
publications, industrial house organs, 
farm publications, etc. Thus Leather 
Industries reaches all population 
groups through their particular in- 
terests and their favorite publications. 

From time to time, reprints of 
magazine stories have been sent to 
members. These do not convey full 
impact of hundreds of thousands o( 
lines of editorial space obtained in 
magazines. 
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Income 


Outstanding 


Expenses 


Disability 
Advertising: Trade 
Consumer 
Direct Mail 
Promotion and Publicity 
Films 


Postage 
less recovery 

Office Renovation, and 
Decoration 

Rent and Maintenance 

Travelling Expenses 

Furniture and Office 
Equipment 

Sundry and General 


Payroll Taxes 


Insurance 


Print of Films 
Research and Testing 


Note: Financial statement, Dec. 





How L.1.A. Money Was 


es: DUN ig oad oo nigh wa hires ooo $600,724.13 


Salaries, including Soc. Sec. & 


Printing and Office Supplies . . 
Meetings and Cenferences ... . 


Tags & Community Promotion 


Telephone and Telegraph ... . 


Leather Terminology Campaign 


(accounting, express, etc.) 


Research, Product Development 


Reserved For Commitments 


Film to be budgeted te 1952 


31, 


Spent During 1952 


25,671.00 


$626,395.13 


37,674.92 
25,497.30 
138,313.70 
5,413.18 
32,497.69 
3,293.92 
10,385.84 
9,974.47 
3,754.01 
2,442.70 


13,595.12 


11,100.00 
5.867.70 
1,769.64 
4,022.00 

10,081.96 


3,681.64 


6,354.54 
1,219.19 
5,937.70 


417.38 $328,894.00 


16,151.30 

3,000.00 
25,000.00 
12,000.00 
15,000.00 


$78,151.30 


1952 








Raaio, Television, and Film: 
Leather Industries. in less than six 
months. has established itself as the 
authoritative source for television 
stations on shoes. accessories, and ail 
fashion and news material relating 
to leather. Following is the record 
for leather on TV during the last six 
months of 1952: 

Leather Industries participated in 
73 television shows. 31 of them were 
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carried on networks. Four major net- 
works, NBC, CBS, ABC and DuMont 
were included. Leather fashion shows 
have become a regular part of TV 
programming. In addition, there were 
shows on foot health, leather for 
Christmas, leather for interiors, tan- 
ning, leather is fashion, ete. 

It would be difficult 
the cost of buying such time, even 
based on the following TV space 


to compute 





costs: The minimum charge for an 
NBC network show is $25,000 for 
time, plus production costs ranging 
from $3,000 to $20,000. This entitles 
a sponsor to a stipulated number of 
commercial messages. 

The L. I. A. messages on TV were 
not commercial and were not spon- 
sored. They were an integral part of 
entertainment and programming that 
TV viewers watched for their own 
sake, and the message of leather was 
continuous rather than limited to 
commercials. 

In August, Leather Industries pro- 
duced, in conjunction with Fox 
Movietone News, a, film short, 
“Leather Is Fashion,” for about 
$2,200. This film played 6,000 Fox 
Movietone Theatres, nine national 
TV network hookups, and was seen 
by an estimated 43 million Ameri- 
cans. The success of the film enabled 
Leather Industries to produce an- 
other film with Fox Movietone at 
only a fraction of the original cost. 
This second film will have the same 
theatre coverage, and in addition it 
will keynote 130 fashion shows in 
leading department stores. 

Eight hundred fifty radio com- 
mentators, news shows, women’s and 
feature programs on radio regularly 
receive and utilize L. I. A.’s material. 


Kids Learn About Leather 
Education of Children: L. 1. A. 


views the younger generation as one 
of the most vital fields of operation. 
First, they are the buyers of tomor- 
row. Second, children influence their 
parents today. 

A classroom project, “Leather In 
Our Lives,” covering the history, 
uses, economic importance and great 
technological strides in the produc- 
tion of leather, was prepared with 
outstanding educators and the editors 
of The Grade Teacher magazine. Pro- 
fusely illustrated, it was carried as 
an eight-page article in the November, 
1952, issue of The Grade Teacher 
magazine, which reaches 125,000 
teachers in primary schools. Addi- 
tional reprints were offered by the 
magazine and the response was the 
greatest in the history of this publi- 
cation. To date, slightly more than 
440,000 reprints have been distrib- 
uted for classroom teaching purposes, 
and a similar quantity will be dis- 
vosed of for classroom use at the 

ginning of the next school term. 

In the long-range program of edu- 
cation through the schools, a number 
of specific activities have been begun 
and must be expanded. One of these 
is particularly important, namely, 


the production of a new, up-to-date 
motion picture film. Leather Indus- 
tries of America is currently distrib- 
uting “The Story of Leather” and 
using a modified version for tele- 
vision projection. 

Plans for a new film have been 
drawn and it is hoped that this will 
be completed by the Spring. 

Current planning calls for the dis- 
tribution of approximately 1,000 
prints of the new film throughout the 
country to reach a school market of 
15 to 20 million annually, in addition 
to the adult audiences to whom the 
film will be shown. The latter will 
include women’s clubs, retail sales 
personnel, public health organization, 
and so on. 


Leather And Foot Health 
Health Work: Leather Industries 


of America has given its full coopera- 
tion to nursing groups, industrial 
health clinics, child health organiza- 
tions, physical education teachers, 
chiropody and podiatry organiza- 
tions, public health groups, city, 
county, state, and federal health de- 
partments, and other groups devoted 
to the improvement of the nation’s 
health. These organizations actively 
espouse the importance of leather 
shoes in the maintenance of foot 
health and body fitness, and distri)- 
ute pamphlets, literature, motion pic- 
tures, radio speeches and magazine 
articles emphasizing leather as a safe- 
guard of the health of children and 
adults. 

A fourteen-minute film devoted to 
foot health which makes very gener- 
ous references to the vital role played 
in this connection by leather was 
used by more than one-half of the 
country’s television stations, for Li- 
braries of 43 State Health Depart- 
ments and is used extensively by 
hundreds of universities, civic and 
community groups, parent-teacher as- 
sociations, etc. 


Exhibits: Leather Industries sells 
the trade and consumers. During 
1952, it brought displays and ex- 
hibits to national and regicnal shows, 
fairs and significant trade gatherings. 

Leather Industries of America mer- 
chandises its displays. They are 
jumping-off points for trade papers 
and consumer stories, for pictures 
and for science items. 


Community Programs: The leather 
story gets to the grass roots level 
through L. I. A.’s community pro- 
motion package. For some sophisti- 
cates this promotion may not seem 
worth very much. To millions of 
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people in small towns it means a good 
deal. 

Here is what was distributed either 
on a self-liquidating, or partially self- 
liquidating basis. L. I. A. did not 
give away any community promo- 
tion material free: 

85,000 car bumper signs and 
truck panel posters. 

2,500,000 school book covers. 
(These were distributed 
through tanners, finders, shoe 
repairers and, in growing 
numbers, by shoe retailers.) 

5,000,000 stickers went to in- 
dustry and allied trades. 

10,000,000 work tags were 
bought and paid for by shoe 
repairers. 

When the master plan for L. I. A. 
advertising was conceived, the same 
questions arose. Could the advertis- 
ing dollar be spent to secure optimum 
leverage, to multiply the value of 
each advertisement many-fold? 
Leather Industries’ advertising bud- 
get is limited; it could not compete 
with the cigarette or soap companies 
in the amount of space or time, in the 
millions of printed impressions it 
could buy. In addition, Leather In- 
dustries’ advertising had to cover a 
multitude of products and invoke a 
number of appeals. 


Advertising 


The basic purpose of L. I. A.’s ad- 
vertising is to sell ideas and by so 
doing to harness the self-interest and 
energy of retailers and manufactur- 
ers in the cause of leather. It was 
necessary to do all this quickly and 
with limited funds. 

Leather Industries of America’s 
ads were self-generating in order to 
reach an impact at least ten times in 
excess of space appropriations. They 
were not primarily designed to please 
the industry, but to appeal to the 
basic desires and strivings of con- 
sumers and the self-interest of re- 
tailers. They did this as indicated by 
the unprecedented number of depart- 
ment stores (more than 200) which 
tied in through window displays, 
store promotions, newspaper ads, 
radio spots, direct mail, window and 
counter cards. The success of the 
campaign to sell ideas was empha- 
sized by the dollars-and-cents suc- 
cess of retail promotions, some of 
which led stores to repeat promotions 
as little as six weeks after the initial 
campaign. 

The Harper’s Bazaar ad in Sep- - 
tember, 1952, was an example of the 
advertising plan initiated by Leather 


(Continued on Page 35) 
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SANS ALA ae a a a ae 
A 


SOFTENING MACHINE 


A SUPERIOR MACHINE FOR TANNERS OF SHEEPSKINS FOR GAR- 


MENT, SHOE OR SHEARLING LEATHERS; IMPROVES QUALITY 


OF GRAIN FINISHED SKINS, WHILE GIVING A SATISFACTORY 
SOFTENING OPERATION. 


Main Office and Works: PEABODY, MASS. 


BRANCHES 
2362 No. Stanley Place 1101 Frankford Avenue 59 East Alpine Street 
Milwaukee 12, Wisconsin Philadelphia 25, Pennsylvania Newark 5, New Jersey 


FOREIGN BRANCHES 
Bramley, Leeds, Paris, Oberursel, Taunus, 
England France 


Germany 
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RECORD SLAUGHTER SEEN FOR 1953 





CATTLE KILL NEARS 
21 MILLION HEAD 


Import Balance Vital, Says 
Sheskey 


Cattle slaughter in the United 
States during 1953 will approach rec- 
ord proportions, based on the great- 
est cattle population on record as of 
Jan. 1, 1953, according to William 
Sheskey, economist for the National 
Shoe Manufacturers Association. The 
report was contained in the NSMA 
Quarterly Survey submitted by Shes- 
key at a recent board of directors 
meeting. 

The report stated that despite a 
substantial slaughter increase during 
1952—from 17,100,000 in 1951 to 
18,600,000 head in 1952—cattle pop- 
ulation grew from 88 million on Jan. 
1, 1952, to an estimated 94 million 
head on Jan. 1 of this year. 

The Bureau of Agricultural Eco- 
nomics estimates a 15 percent in- 
crease in slaughter during the coming 
year while the American Meat Insti- 
tute estimates cattle slaughter will 
reach 21 million head. All indications 
point to a gain of two to three million 


head. 
Import Balance Bad 


Due to an unfavorable import bal- 
ance, the increase in cattle slaughter 
during 1952 did not prove as benefi- 
cial to shoe manufacturers as might 
have been expected, Sheskey pointed 
out. Cattlehide import balance for 
the first 11 months of 1952 was only 
358,000 hides against 2,777,000 for 
1951, a decline of 2,419,000 hides. 
This more than offset the gain in kill 
during the year. 

Similarly, despite an increase in 
slaughter of one million skins—from 
8,900,000 in 1951 to 9,900,000 in 
1952—an unfavorable import balance 
has kept the calfskin supply picture 
on the tight side. Calf and kipskin 
imports for the first 11 months of 
1952 were 762,000 and compared 
with 2,131,000 in the same period of 
1951, a decline of 1,369,000 skins. 


While estimates by the Bureau of, 


Agricultural Economics andthe 
American Meat Institute point to a 
calf slaughter of at least 10 million 
and possibly 11 million, the import 
balance must be watched carefully, 
according to Sheskey. He cited the 
latter part of 1952 when a drop in 
calfskin imports and increase in ex- 





ports coupled with a temporary bulge 
in demand pushed rawskin prices to 
new highs. 

The NSMA economist reported that 
dollar sales of shoes in 1952 were 
slightly below those in 1951 but 
lower shoe prices in the latter year 
indicated that pairage sales were 
greater than in 1951. 

Sales by type of outlet showed a 
mixed pattern. Sales of the leading 
reporting shoe chains increased three 
percent over 1951 while department 
store sales for the first 11 months of 
1952 showed a one percent decline 
for women’s and children’s shoes and 
three percent for men’s and boys’. 

Shoe production for 1952 is esti- 
mated at 506,621,000 pairs, a gain 
of 7.9 percent over the 469,599,000 
reported for 1951. This includes 
military output which fell from 20 
million pairs in 1951 to 7.3 million 
pairs last year, thus making civilian 
shoe output 11 percent higher in 
1952. 

The 1952 output exceeded esti- 
mated potential consumption (492 
million pairs based on three plus pairs 
per person and a population of 157 
million) by 14,600,000 pairs. This 
represents less than two weeks’ nor- 
mal production for the industry. 

Sheskey said the production con- 
sumption pattern should be watched 
carefully during the next two-three 
months. The Tanners’ Council pre- 
liminary estimate for Jan. output is 
43.5 million pairs, 5.3 percent above 
the 41,306,000 pairs produced in Jan. 
1952 and 2.5 million pairs above esti- 
mated consumption for the month. 


Derman Shoe Workers Seek 
Wage Boost 

Employes of Derman Shoe Co., 
Milford, Mass., maker of women’s 
shoes, have asked the company for 
a five percent wage increase and an 
extra week’s vacation with pay in 
their new contract. 

The workers are members of the 
Shoe Workers Association of Mil- 
ford, an independent company union. 

Union spokesmen said that Harry 
Engelman, owner of the shoe firm, 
has agreed to the five percent wage 
boost. Engelman has asked the union 
to postpone the vacation issue until 
April 1 to determine if business con- 
ditions warrant the extra week. 

Under the existing contract, work- 
ers receive one week’s paid vacation 
and six paid holidays. 
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LEATHER UNION WINS 
ELECTION RIGHTS 


Court Ruling Reverses Ban 


By NLRB 


A U. S. judge in Washington has 
ruled that the National Labor Rela- 
tions Board must extend its services 
to International Fur and Leather 
Workers Union, United Electrical 
Workers and Radio and Machine 
Workers Union. 

Judge F. Dickinson Letts last week 
ruled that NLRB must handle all 
complaints brought by the unions. 
His action reversed an NLRB direc- 
tive issued recently instructing re- 
gional offices not to handle any 
charges brought by the unions. 

The decision has also opened the 
way for election certification by 
NLRB of the three unions. The Gov- 
ernment agency had withdrawn its 
services to the unions after officers 
of the unions had refused to sign new 
non-Communist oaths. 

Judge Letts also granted a perma- 
nent injunction against any attempt 
by the NLRB to require new oaths 
from the union officials. 

All three unions were expelled by 
the national CIO in 1949 on charges 
of following Communist _ policy. 
IFLWU “resigned” a few days be- 
fore it was due to face the CIO execu- 
tive committee on Communist 
charges. Its president, Ben Gold, later 
stated he was resigning from the Com- 
munist Party, of which he had been 
a member for more than a quarter 
century, in order to comply with 


NLRB Taft-Hartley regulations. 


McElwain Asks Damages 
From Railroads 
J. F. McElwain Co., large shoe 


manufacturing firm in Nashua, N. H., 
is seeking $20,000 in damages from 
several railroad companies in a com- 
plaint filed with the Interstate Com- 
merce Commission charging the com- 
pany has been assessed excessive rates 
in violation of tke Interstate Com- 
merce Act. 

The shoe firm’s complaint claims 
that excessive rates were assessed in 
the transportation of leather from 
southern points to Nashua and Man- 
chester, N. H. 

The McElwain firm also requests 
the ICC to establish other rates it may 
deem “reasonable and just.” 
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INTERNATIONAL SHOE 
NET EARNINGS DECLINE 


Decrease In Military Sales 
Cited 


Net earnings of International Shoe 
Co., world’s largest shoe manufac- 
turer, for the fiscal year ended Nov. 
30, 1952, on a consolidated basis, 
totaled $8,286,892, a decline from net 
earnings of $8,837,336 in the pre- 
vious year, according to the annual 
report mailed to stockholders Feb. 7. 

Figures in the report were pre- 
sented for the first time on a new 
consolidated basis, disclosing the po- 
sition of the company consolidated 
with all of its subsidiaries. 

The company’s net sales for the last 
fiscal year amounted to $217,041,923, 
as compared to the record sales fig- 
ure of $225,070,342 in 1951, a de- 
crease of $8,028,419 or approximately 
4 percent. “The decrease,” states 
the report, “was the result of a de- 
crease of $26,786,687 in military 
sales combined with an increase of 
$18,758,268 in civilian sales. 


Increased Civilian Sales 


“The 10 percent increase in civilian 
sales was accomplished despite a de- 
crease of over 10 percent in the price 
of civilian shoes delivered. The in- 
crease in the number of pairs of 
civilian shoes shipped during the year 
exceeded 20 percent.” 

Consolidated earnings of the com- 
pany amounted to $2.44 per share of 
common stock as compared with 
$2.61 in 1951. Completing 40 years 
of uninterrupted dividend payments, 
the company paid its 167th consecu- 
tive dividend on Jan. 30. 

Working capital of the company, 
the report points out, is $92,092,429 
as compared with $68,060,704 a year 
ago. Ratio of current assets to cur- 
rent liabilities is 4.6 to 1 as compared 
to 3.9 to 1 a year ago. 

“Production of International shoe 
factories during the fiscal year re- 
cently ended,” the report continues, 
“totaled 53,341,232 pairs, which is 
more than 10 percent of all the shoes 
produced in the United States. 

“In addition our 24 other plants 
produced leather, cut soles, rubber 
heels and soles, cotton textiles and 
many other articles for use by us in 
the manufacture of shoes. Our pro- 
duction in pairs of shoes increased 
about 10 percent for the year.” 


Shoes shipped |, International in 
its 1952 fiscal year, the report con- 
tinues, were affected by three price 
reductions—in Ovt., 1951, Dee., 1951, 
and April, 1952. Wage and salary 
rates, the report states, were increased 
four percent near the close of the 
1952 fiscal year, and hide and leather 
prices during the last few months 
have been firm to slightly higher. 

“Despite these increases,” the re- 
port continues, “no change was made 
in shoe prices placed on the com- 
pany’s spring 1953 lines when they 
were taken out by our salesmen in 
Oct. After our salesmen had covered 
their territories and booked very 
large quantities for spring at the old 
prices, an increase of about 3 percent 
was put in effect on orders taken on 
and after Dec. 1.” 


French, Shriner Workers 
Win Wage Boost 

Factory workers of French, Shriner 
& Urner Mfg. Co., Boston, have been 
awarded a five percent wage increase 
effective Feb. 2, according to an an- 
nouncement by Richard W. Shriner, 
president of the firm. The increase 
is the same given Massachusetts shoe 
workers recently in a new pact nego- 
tiated by United Shoe Workers. 

Shriner said the increase was in 
line with the company’s policy of 
keeping wages abreast of current liv- 
ing costs. 


SET COUNCIL SPRING 
MEETING SCHEDULE 

The Tanners’ Council reports that 
advance reservations for its coming 
Spring Meeting point to perhaps the 
largest attendance at the event in 
years. Both tanners and members 
of the allied trades will attend the 
three-day affair which will be held 
April 8-10 at the Boca Raton Hotel 
and Club in Boca Raton, Fla. 

Following is the schedule of events: 

Wednesday, April 8. Leather In- 
dustries of America, Board of Direc- 
tors meeting at 10:00 a.m. Dinner 
meeting, Tanners’ Council Board of 
Directors at 6:30 p.m. 

Thursday, April 9. General Busi- 
ness Session at 9:30 a.m. First 
round, annual golf tournament at 
2:00 p.m. Reception and dinner 
dance for all at 7:00 p.m. 

Friday, April 10. Business session 
followed by group meetings. Open- 
ing at 9:30 a.m. Final round, golf 
tournament, at 2:00 p.m. 


Archbishop Gives 4,000 
Shoes To Relief 

Archbishop Cushing in Boston has 
donated 4,000 pairs of baby shoes 
to the Netherlands flood relief com- 
mittee. The shoes were presented to 
the Archbishop by The Ideal Baby 
Shoe Co., Inc., of Danvers, Mass., 
and he in turn sent them to the flood 
relief committee in Boston. 





PETER PAN SELLS PETERS SHOES 











Peters Shoe Co., Division of International Shoe Company, St. Louis, has arranged a timely 
tie-in with Walt Disney's forthcoming movie, "Peter Pan," to help their dealers build store 
traffic and sell the company's Weather Bird shoes for boys and girls. In the two displays 
shown at the left, a paper Peter Pan Hat for youngsters is offered free by dealers to invite 
store traffic. The new Disney movie also gets a plug. The teen-ager illustrations in all three 
of the displays are die-cut elements that stand out in relief against the backgrounds and 
lend the pieces a third dimension. 
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Federal taxes on income amounted 
to $8,859,003 during the last fiscal 
year as compared to $11,459,352 a 
year ago. The company’s income be- 
fore taxes for 1952 was $17,116,375 
as compared to $20,170,326 in 1951. 
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PROTEST PROPOSED 
PARCEL POST BOOST 


Public Hearing Slated For 
March 3 


The proposed increase of 35 per- 
cent in parcel post rates will be op- 
posed by the New England Shoe and 
Leather Association and other mem- 
bers of the industry at a public hear- 
ing to be held Tuesday, March 3, by 
the Interstate Commerce Commission. 

Word that the New England Asso- 
ciation would protest the increase was 
released this week by John E. F. 
Foote, Association head and a promi- 
nent Brockton shoe manufacturer. 

In a‘ statement to the press, Foote 
pointed out that postage for mail or- 
der shoes in the city of Brockton 
alone totals over $1 million each 
year. The proposed 35 percent in- 
crease, he said, would add approxi- 
mately $400,000 to the costs of doing 
business for just this small group of 
shoe firms. 

Foote’s statement said: 

“The Interstate Commerce Com- 
mission has scheduled a public hear- 
ing on Tuesday, March 3, and the 
Association’s Washington represent- 
ative will present testimony in oppo- 
sition to this increase as representing 
too great a burden on companies af- 
fected, and will ask for suspension 
of the effective date, April 1, in view 
of the bill introduced by Senator 
Carlson, Chairman of the Senate Post 
Office Committee, to investigate the 
entire structure and operation cf 
postal services. He will also point 
out that a substantial increase of 25 
percent on all parcel post rates was 
put into effect as recently as April 21, 
1951. 


Field at Meeting 


“Finally, our Association is con- 
tinuing its opposition, in cooperation 
with other industry groups, to the 
weight and size limitations on parcel 
post packages, which became effec- 
tive January 1, 1952, under Public 
Law 199. Our Association’s Execu- 
tive Vice President, Maxwell Field, 
will attend a conference in Wash- 
ington this week to discuss a program 
for securing Congressional repeal of 
these restrictions, which have resulted 
in substantial cost increases to a large 
number of shoe manufacturers as it 
has virtually resulted in their mailing 
two shoe packages, where one was 
formerly used, at a cost increase esti- 
mated at 20-30 percent. For exain- 
ple, in 1951 a shoe manufacturer 
could ship one 18-pair carton from 
Boston to St. Louis for $1.56, whereas 
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now the parcel post charge for two 
Y-pair cartons is $1.78, in addition 
to costs totaling over 10 cents for the 
extra box and carton, double twine. 
paper and labor,” he concluded. 





Announces Resignation 











Maurice A. Levitan, who has announced his 
resignation as executive vice president of 
the Luggage and Leather Goods Manufac- 
turers of America, Inc., industry trade group, 
after 26 years as directing head. After his 
resignation, effective March |, Levitan will 
assume the presidency of Boyle Leather 
Goods Co., Inc. of New York City. The 
firm specializes in high quality luggage and 
leather goods. 


HOOKER NET DOWN 


Hooker Electrochemical Company 
in its annual report for the fiscal year 
ended November 30, 1952, reports 
that great strides were taken in the 
company’s large scale expansion pro- 
gram now in progress. “The operat- 
ing efficiency of our plants was in- 
creased by the modernization or re- 
placement of basic plant facilities,” 
the report states, “and definite steps 
were taken to expand and strengthen 
our research and development activi- 
ties.” 

Sales of $36,523,517 in the 1952 
fiscal year were the second highest 
in the company’s history, and com- 
pare with $39,687,588 a year earlier. 
Net income in the latest fiscal year 
was $3,030,694, equal after preferred 
dividends to $2.90 per share on 
971,470 common shares outstanding 
at the end of the period. Net income 
in the 1951 fiscal year was $3,577,- 
232, or $3.46 per common share. 

In a message to stockholders, R. L. 
Murray, president, stated that “The 
loss in sales volume can be attributed 
in part to a general slackening of 
activity in the chemical and several 
associated industries, particularly 
during the summer months. There 
are indications that the market for 
our products is now trending upward. 
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ALLIED KID WORKERS 
SHARE IN AGOOS' WILL 


Bequests Range From $10 To 
$10,000 


Close to 1,500 employes of Allied 
Kid Co. received news this week that 
their late employer, Solomon Agoos, 
chairman of the board of the com- 
pany, had left them bequests ranging 
from $10 to stocks valued at $10,000. 
Agoos died suddenly on Jan. 30 just 
prior to leaving for Florida on a win- 
ter vacation. 

Agoos’ will, filed Feb. 6 in Norfolk 
Probate Court, disposed of his estate, 
unofficially estimated at $1 million. 
Terms of the will left $10 to all em- 
ployes with one to five years’ service, 
$25 for five to 10 years, $35 for 10 
to 15 years, $50 for 15 to 25 years, 
$100 for 25 to 35 years, and $150 
for 35 years and over. 

In addition, 500 shares of Allied 
Kid stock (listed at $20 a share) went 
to Benjamin Simons, president of the 
firm, and “dear friend and associate.” 

Receiving 400 shares cash were 
Joseph T. McCauley and John A. 
Hull; 300 shares, Saul Cohen; 200 
shares, Thomas Small; 150 shares, 
James J. Valv. 

One hundred shares each went to 
Sara E. Monahan, Louis J. Kasac, 
Rea Braverman, Elburn Freeman, 
Edward M. Lowe, Joseph Grady and 
Joseph Hall. 

Cash bequests went to Hiram B. 
Wendling of Wilmington, oldest em- 
ploye, $2,000; Fred Craigen, “a 
faithful employe,” $1,000; Antonio 
Bonanno, “faithful caretaker of Bos- 
ton building,” $500. Carl Gufman, 
Harry Ellis and Rita McElaney also 
received $500 each. 

Dr. Maurice Shulman was left 
$5,000. 

To each of his three children Agoos 
left $50,000. They are Mrs. Ethel A. 
Levin of Brookline, Herbert M. 
Agoos of Newton and Julian A. Agoos 
of Wilmington, Del. 

Both daughters-in-law received 
$10,000 each and his son-in-law, 
Mayer J. Levin of Brookline, $20,060. 


Authorize Cattlehides For 
Austria 

A procurement authorization for 
$800,000 worth of cattlehides from 
the U. S. and Canada has been 
given to Austria. 

The Mutual Security Agency, an- 
nouncing the action, said the con- 
tract period is Feb. 6 to July 30, 
and the terminal delivery date Sept. 
30. 


February 14, 1953 








Like all Celastic Box Toes, 
the one shown in this un- 
retouched “cutaway” 
photo has served its owner 
well. He is Mr. Paul E€, 
, Fudge, of Nashville, Ten- 
al nessee. Occupation: tele- 
phone linesman. Mr. Fudge states: “My 
shoes have to take a lot of punish- 
ment and with these | never ex- 
perienced any toe discomfort 
due to loose linings.” 





It’s a Rugged Job 


BUT “CELASTIC” BOX TOES 
ASSURE TOE COMFORT 


The wearer may not know his box toes are “‘Celastic” nor even that he 
has box toes in his shoes, but he does recognize toe comfort and pleasant 
toe freedom without wrinkled toe linings. 
“Celastic” is designed not only for rough usage, but for every day 
comfort in shoes of many styles...men’s, women’s and children’s. 
“Celastic” duplicates the contours of the toe of the last and forms a 
structural shape over the toes. Because of this “Celastic’” is a measure of 
quality protection for the designer and manufacturer ...a feature that 
builds customer loyalty for the retailer. It assures proper preservation 
of toe style and toe comfort, in play shoes, in street shoes...and in *Celastic is a registered trademark of the Celastic Corp. 


work shoes. 
UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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SHOEMEN STILL ENJOY 
LONGER LIFE SPAN 


Lead Industry In Length 
Of Lives 


The nation’s shoe manufacturers 
in 1952 again proved themselves 
hardiest of the species in the entire 
hide and skin, leather and shoe and 
allied trades industry. 

Shoe executives continued to show 
the way to executives in other 
branches of the industry in length 
of their life span by posting a healthy 
average age at death of 71.92 years. 

This is substantially above the 
average life span of “more than 67 
years’ posted by the Federal Security 
Agency and almost two years more 
than the average at death of 70.30 
years listed for tanning executives. 

Once again, the industry’s mortal- 
ity figures showed an amazing con- 
sistency. Over the past four years at 
least, some 280 executives have died 
each year. In 1949, it was 280; in 
1950, 282; in 1951, 280; and in 1952, 
it was 284, 

Again there were some 120 deaths 
posted among higher shoe executives, 
an almost exact match for the four- 
year average. Similarly, there were 
over 70 deaths reported among lead- 
ing tanners, sis hie averaged over 
75 deaths per year over the past four 
years. 

Both the allied trades and hide and 
skin executives again showed a lower 
age of death, with some 50 execu- 
tives in the allied trades averaging 
59.44 years and some 10 hide and 
skin executives averaging 59.82 years 
at death. 

Causes of death, where reported, 
still followed the national pattern, 
with heart disease leading all others 
by a big margin. This was true in 
all industries. Next was accidents, 
followed by cerebral hemorrhage, 
cancer, pneumonia, kidney ailments, 
etc. Many, of course, were due to the 
infirmities of old age. One death, that 
of O. Stanley Porter of United Last 
Co., was a homicide. Both Porter 
and his wife were killed at their home 
in Reading, Mass., by an intruder 
now facing trial. 


Shoe Workers 2nd Highest 
In Massachusetts 


The shoe industry accounted for 
the second highest employment total 
in Massachusetts during 1950, ac- 
cording to Maxwell Field, executive 
vice president of the New England 
Shoe and Leather Association. Field’s 
report was based on figures issued by 
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the Massachusetts Department of 
Labor and Industries, 

During 1950, some 301 shoe firms 
reported average employment of 
production and related workers 
totaled 41,466. This was exceeded in 
the state only by the electrical ma- 
chinery, apparatus and supply indus- 
try which employed an average of 
4A,461 workers. 

Shoe workers received total wages 
that year of $88,073,825. The value 
of stock and material used by all shoe 
manufacturers amounted to $17],- 
678,360. Total value of shoes manu- 
factured — FOB Plant — equaled 
$325,782,134, the third largest total 
of any manufacturing industry in the 
Commonwealth, Field said. 

“Also of interest is the fact that 
an additional 19,118 workers were 
employed in the leather and allied 
industries during 1950. Their total 
wages amounted to $53,478,848. The 
500 manufacturers in this group paid 
$244,538,559 for stock and materials 
and the value of their products 
amounted to $371,730,868. 

“The largest trade in this group 
was the leather industry with 163 
plants, employment of 9,897 and 
wages of $31,548,958. The value of 
stock and materials used equaled 
$138,096,061 and total value of prod- 
ucts was $207,560,803.” 


Greenebaum Worker Lay- 
Offs Called Final 


Workers at the Greenebaum Tan- 
ning Co.’s northside plant in Mil- 
waukee who have been laid off or are 
on their way out “in all probability 

. will not come back to work 
there any more,” employes were told 
last week by Robert Herbin, a repre- 
sentative of International Fur and 
Leather Workers Union. 

Herbin told members of Union 
Local 47, which acts as bargaining 
agent for Greenebaum employes at 
the northside plant, that company offi- 
cials had told him the plant might 
be sold to another tanning firm. If 
not, it would be sold as “real estate.” 
he said. 

The union manager quoted Greene- 
baum officials as stating that the 
upper leather business has no future. 
“They told me they could make a 
better profit on their investment if 
they took the money and put it in 
something else,” he declared. 

About 150 workers have been laid 
off already and the remaining 450 
are working on a curtailed schedule. 
The plant will be closel after it tans 
all skins on hand, according to Louis 
J. Greenebaum, president. 
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SELBY WORKERS 
WIN 5% INCREASE 


The Selby Shoe Co. in Manches- 
ter, N. H., has agreed to grant a gen- 
eral wage increase to its employes, it 
was announced following a joint 
meeting of company and union ofh- 
cials at the plant Feb. 5. The new 
rates will start Feb. 23, 1953, and 
remain in effect until Jan. 1, 1954. 


All piece workers will receive a 
five percent pay boost. Day workers 
whose hourly rates are over $1 will 
also get an increase of five percent, 
while day workers whose hourly 
rates are less than $1 will receive an 
increase of five cents an hour. 


George Fecteau, territorial direc- 
tor of the United Shoe Workers of 
America (CIO), said his organiza- 
tion was in the process of negotiating 
similar pay boosts for 8,000 USWA- 
CIO members in approximately 30 
New Hampshire and Maine factories. 


SHOES FOR PERUVIANS 


One of the commonly accepted 
maxims of the shoe industry for 
many years has been the impenetrable 
sales resistance of the Latin Ameri- 
can Indian to footwear. According 
to Time Magazine, his resistance to 
anything better in shoes than the 
homemade cheap sandals he wears 
has been as tough as the calluses on 
his broad feet. 


This has been especially true of the 
four million Indians living in the 
South American country of Peru who 
wear their sandals, made of llama 
skin or slabs of old tires, only on spe- 
cial occasions, such as going to 
church on Sunday. As Time points 
out in its Feb. 16 issue, only one 
salesman ever dented the market and 
he was fictional, an O. Henry charac- 
ter (Mr. Hemstetter in Cabbages and 
Kings) who sold his stock after sprin- 
kling the countryside with Alabama 
cockleburs. 


Now comes a real-life shoe sales- 
man, Thomas Bata, Jr., of the famed 
Czech shoe manufacturing family, 
who is planning to open a new plant 
just outside Lima where he will make 
one million pairs of canvas and rub- 
ber shoes annually, sell them to the 
natives for 11 soles or 70 cents per 
pair. 

The shoes will be sold in 46 stores 
and via demonstration trucks travel- 
ling over the countryside. Come-ons 
will include movies, native salesmen 
and balloons for the kiddies. Bata 
thinks his angle is even better than 
the cockleburs. 
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MILITARY | 
BIDS AND AWARDS 
Shearlings SHOE FACTORIES 


February 25, 1953 — TAP-30- 
352-53-254-—3,200 sq. ft. shearling, C UJ T D R Y | N G C 0 S T S W i T i 
sheep, mouton, type 1, class 1, 
weatherproof. (72 skins per carton as FOSTORIA INFRA RED OVENS 
far as practicable.) a) 600 sq. ft. for - 
Norfolk; b) 600 sq. ft. for Jackson- 
ville: c) 200 sq. ft. for Pensacola; . 
and d) 1,800 sq. te for Philadelphia; 
delivery on the shearling must be 
completed by August 1953; FOB des- 
tination; opening: New York 10:00 
a.m.; this procurement for the United 
States Navy. 


Glove Shells 
February 27, 1953—ASTAPA 
Invitation to Bid TAP-30-352-53-231 
covering 452,550 pairs glove shells, 
leather, M-1949. Bids opened in New 
York at 1:00 p.m. with delivery from 
May to Sept., 1953. For the Army. 


Glove Shells 
March 5, 1953—ASTAPA Invi- 
tation to Bid TAP-30-352-53-NEG-83, 
covering 452,550 pairs of glove shells, ; 
leather, M-1949. Opening in New i OI a as SR 
York at 3:00 p.m. ih aloes from P f minutes with a Fuses Sileveeh ove oly 14 tenn. 
May to Sept., 1953. Contracts will roo Previously drying required 1% hours in another type 


oven 150 ft. long. 
be awarded, as a rule, to small busi- 
sink Gmina. Tos fee. FOSTORIA INFRA-RED OVENS GIVE HIGHEST EFFICIENCY 


Drying cycles are shorter because heating response with Infra-red rays is 
instant, direct, yet completely safe. This higher efficiency reduces energy 
loss to a minimum. 


FOSTORIA INFRA-RED OVENS TAKE UP LESS FLOOR SPACE 


Much smaller oven required for same drying results, substantially reduces 
floor space with proportionate investment cost. 


Helmet Liner Bands 

March 9, 1953—Chicago Quar- 
termaster Depot issues Invitation QM- 
11-009-53-690 covering bids on 693,- 
360 head and neck bands for liner 
M.1. Specification MIL-B-1953, vege- FOSTORIA INFRA-RED OVENS ELIMINATE DOWN-TIME 
table-tanned, full grain calfskin only. Humidity conditions do not hamper oven operation. 
Delivery points are, Memphis, At- | FOSTORIA INFRA-RED OVENS REDUCE LAST INVENTORY NEEDS 
lanta, Charlotte, : Schenectady and Fast drying increases last turnover thereby reducing investment in last 
Belle Bluff. Opening in Chicago. inventories. 








BOOT REPAIR KITS 


United States Rubber Co, New | | YOU SHOULD INVESTIGATE THESE COST SAVINGS! 


i tg = yo agence *%See us at Booth No. 305, Factory Management Conference 


TAP-30-352-53-253 — calling for ——) 
35,000 ea. combat boot repair kits. 

U. S. Rubber offered to supply the aro 
total quantity asked at .137 ea.; 60 Fill in coupon or 
days acceptance, net. Two other bid- write us about 
ders competed. your problem — 
let us show you 


OPEN BOOT COVERS what we can do 
There were 10 bidders at the open- for you. 


ing of ASTAPA Invitation TAP-30- 
352-53-154 which called for 16,000 


pr. boot covers. Low bid was sub- | THE FOSTORIA vacsans STEEL CORP. Fostoria, Ohio 


mitted by Arakelian Co., Haverhill, 


Mass., which offered to supply all | Oldest and Lar 
aiiiecs Mikdeeo | gest Manufacturers of Infra-red Ovens 


1 
l 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
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Please send information on Infra-red Ovens for 
drying - 

YOUR NAME 

COMPANY 

ADDRESS 
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HIDE WEIGHTS 
SEEN ON INCREASE 


Due To Growing Number 
Of Beef Cattle 


There’s something new on the hide 
horizon — something shoe manufac- 
turers and tanners should be con- 
cerned about — a sizable increase in 
the average weight of hides. What's 
so serious about that? The answer 
is simple, says Jack Minnoch, execu- 
tive vice president of the National 
Hide Association. The heavier the 
hides, the heavier the leather and 


consequently the heavier the shoes. 
That makes sense, doesn’t it? 

Small packer hides are running 
anywhere from two to 10 pounds 
heavier than normal and the weight 
increase is about double the usual 
average seasonal increase. The weight 
increase for big packer hides isn’t 
quite as steep, but nevertheless it’s 
substantial — ranging from two to 
five pounds. 

What’s the cause ‘of this sudden 
increase in the weight of hides? For 
the answer we have to go all the way 
back to the feed lots. There is a ten- 
dency today to produce more and 


MADE FROM LIVE WOOD 


Italian Stainless Sumac Crystals 
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more beef cattle and beef cattle pro- 
duce heavier hides. The general 
trend for some time to come may he 
toward heavier hides. The shoe man- 
ufacturer should take this into ac- 
count when planning ahead. 


But that isn’t all. Packers are keep- 
ing in a well-sold-up position as far 
as rawstock is concerned. In fact 
some are even sold into late March 
and April production. This is a 
sign that packers intend to keep clear 
of any burdensome inventory at a 
time when poorer quality hides are 
in season. 

As one large hide concern put it: 
“Packers are keeping the market run- 
ning. They are not holding onto any 
inventory they can possibly unload.” 
With cattle coming to market in 
droves, packers hope to avoid getting 
trapped with large supplies by sell- 
ing hides not only before they come 
out of pack but even on the animals’ 
backs while stili on the range. 

There has been a sharp increase 
in the number of steers moving from 
feedlots on a consignment basis on 
the Pacific and Western livestock 
market. Nationally, slaughter steers 
have been making up a larger part 
of the run. 


24 Shoe Stores Compete 
For Brand Name Honor 


A total of 24 retail shoe stores have 
been announced as finalists in the 
competition for Brand Name Re- 
tailer-of-the-Year honors in the 5th 
annual contest sponsored by Brand 
Names Foundations, Inc. 

Finalists have been invited to sub- 
mit detailed presentations showing 
their year-round promotion of manu- 
facturers’ advertised brands during 
1952, according to Joseph L. Eck- 
house, executive head of Gimbel’s, 
New York, and chairman of the 
Foundation’s Retail Advisory Coun- 
cil. 


Rubber Heel Institute 
Elects Officers 
R. M. Hoffman of Victor Products 


Corp. of Penna. has been elected 
president of the Rubber Heel & Sole 
Institute for the coming year. 


Other officers named at the annual 
meeting held recently in New York 
City were Paul Fineman of Cat’s Paw 
Rubber Co., vice president; Robert 
A. Winters, secretary; M. J. Bern- 
stein, of American Biltrite Rubber 
Co., treasurer; and A. Cushing Cut- 
ler of Alfred Hale Rubber Co., direc- 
tor through 1956. 
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®@ W. E. Lawson has been elected a 
vice president of Prima Footwear, Inc., 
Columbus manufacturer of dance 
footwear. Lawson was also named a 
director. He is sales manager of the 
firm. Other officers were re-elected. 


@ Fred Belyea, a director of Geo. E. 
Keith Co., Brockton and Middleboro 
shoe manufacturer, has been elected a 
vice president of the corporation. 
Charles R. Williams has been elected 


assistant vice president. 


® George E. Poh, vice president and 
sales manager of Barrett & Co., New- 
ark tanner, has been appointed chair- 
man of the Publicity Committee of 
the Tanners’ Council’s Calf Leather 
Division. 


® William N. Brems has resigned as 
superintendent at the Vevay plant of 
U. S. Shoe Corp. and has been ap- 
pointed superintendent of Deb Shoe 
Co., Inc., at Owensville, Mo., maker 
of women’s novelty shoes. Brems was 
formerly associated with Roth, Rauh 
& Heckel, Inc. until the firm was 
liquidated. 


© Sam Yellin, shoe designer, has 
moved his offices to new quarters at 
Room 461 Marbridge Bldg. in New 
York City. Yellin reports an excellent 
demand for his creations, 


® Donald Friedland has joined the 
sales staff of Joseph S. Salomon & Co., 
New York importer and exporter of 
leather. 


® Harry Engelman, owner of Der- 
man Shoe Co. in Milford, Mass., has 
definitely joined the executive staff of 
John Irving Shoe Corp. His title will 
be executive vice president, succeed- 
ing Charles §. Elkind, who has re- 
signed to enter the real estate business. 
Engelman reports the Derman plant 
will continue to operate while he acts 
as principal. Engelman was formerly 
executive vice president with John 
Irving until 1940 when he joined Der- 
man.. Saul I. Cohen has resigned as 
vice president and buyer at John 
Irving. 


® Lucille Haley has joined Samuels 
Shoe Co. of St. Louis as fashion coor- 
dinator. She was formerly with I. 
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Miller & Sons. 
her headquarters at 
York offices. 

® David Morse has joined Korn 
Leather Co. of Peabody. He will han- 
dle the Korn line of sides and splits in 
New England. 


Miss Haley will make 
the firm’s New 


® Dr. Emil A. Plaveczky, formerly 
chief partner of Comet Chemical Co., 
and Steven S. Kahn, technical sales- 
man formerly of the same firm, are 
now active members of Carlstadt 
Leather Finishes Co., Inc., Carlstadt, 
N. J., firm now engaged in the man- 
ufacture of lacquer and water emul- 


sion coatings for leather. 


© Walter Braun, president and de 
signer of California Cobblers, has de 
parted for Europe where he will visit 
the fashion centers of England, France, 
Switzerland, Austria, Spain and Italy 


to study latest trends in shoe design. 
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Suede leathers gaining ultra-fashion reputation. And 
of all places, in ready-to-wear—for both men and women! 
A gigantic fashion presentation for consumers was held 
this week by the Boston Herald in Boston's Sheraton Plaza 
Hotel. Included in the well-augmented showing were three 
suede costumes. Two featured suede jackets (one in red 
suede, the other in green), both trimmed with popular 
tweeds and worn with matching tweed skirts. Third was a 
sea foam green suede cocktail dress, dramatic with stole, 
and as sleek and elegant as any semi-formal costume. 


Possibilities for suede leathers in fashion world are grow- 
ing. In general consumers consider leather a luxury item. 
Although these styles probably will not hit volume market, 
have good potential as prestige items. Consumer expects 
to pay more for genuine leather. Therefore, top fashion 
designers (with higher price tags associated with their 
names) can use quality lpathers to good advantage. 


For men there are suede weskits and suede slacks. These 
have look and feel of luxury, fit well into growingly im- 
rtant casual scene in men's clothing. Market is limited 
ut there. With proper merchandising and promotion, 
suede leather manufacturers can cash in a few extra chips 
with these ideas. Suede ready-to-wear also helps build up 
restige of genuine leather items all around, keeping in 
oreground value of leather as a top-notch fashion and 
quality item. 
a 


Also at "Fashion Herald of 1953," as Boston show is 
dubbed, was wide selection of shoes. These were well- 
coordinated with various types of costumes shown. BUT 
—and there always seems to be a “'but''—shoes not men- 
tioned in commentary. A few credits were mentioned in 
lull spots of commentary. Shoes were there to see—if you 
could see them. Most women in audience were not in 
position to see shoes as models paraded runway. 


Patent leather accessories were prominent. This in belts 
and shoes. Attention was called to belts as a style feature, 
but not to fact that shoes were also coordinated. Scarves, 
artificial fiowers, cosmetics, hair arrangements, gloves, 
stockings, handbags, millinery and even girdles (which, of 
course, couldn't be seen) were given prominence in de- 
scriptive monologue. No shoes. 


Fashion experts don't leave women to their own devices 
when it comes to selecting most fashion items. They make 
it their business to tell women what goes with what—how 
to wear this and how to wear that—and all the features of 
a costume which make it a smart, well-integrated whole. 


18 LEATHER and SHOES 


Why do they neglect shoes? Shoes MUST be worn, no 
matter what. Yet, are ALWAYS left out. 


Newest ideas in footwear were present. Beautiful colors 
in both fabrics and leathers were shown in shoes. Creative 
talents of America's most style-wise designers were there 
for all to see. However, very few saw them. Those who 
did probably didn't understand them. Nobody told audi- 
ence about footwear styles. No one told audience why 
for this particular costume this particular pair of shoes 
was selected. Careful selections were made, but as far 
as we're concerned models could have been wearing plain 
black pumps with everything and it wouldn't have made 


that much difference. 
——————— 


Soft, shankless shoe growing in popularity. Re-introduced 
last year in Italy by Ferragamo, American manufacturers 
have picked up this construction. Shoes have no shank. 
Have sole, similar to tap sole, and heel. Upper extends 
down under shank making shoe completely bendable, flex- 
ible. Especially good in soft, glove-type leathers. Can 
be made in most constructions. 


This is continuation of soft-shoe idea, growing in con- 
sumer demand. Supple feeling of shoe fits well into present 
fashion picture. Sandler of Boston has hand-sewn moccasin 
with this construction. Reports excellent consumer reaction 
and sales. Stores presently featuring this Sandler shoe are 
better stores in key cities throughout country. 


—_—_—>——— 


"First Lady Pink" new promotion color. Announced this 
week by Textile Color Card Association, this color is exact 
match of gown worn by Mamie Eisenhower at Inaugural 
Ball January 20. This page already reported possibilities 
of pink as good color this Summer. Mamie's pink should 
help color along. Promotional possibilities tremendous. 
Not only can this color be used in shoes, but other colored 
shoes can be presented as complimenting it, for those 
consumers who might not like to wear pink shoes, but who 
will wear pink dresses, suits, or coats. 


Another color reported on earlier this year was beige. 
This color has reached top fashion importance in all its 
hues and tones. Makes way for beige colored shoes as 
well as shoes in deeper brown tones for contrast. And 
again, other colors can be presented as good contrast for 
basic new beige costumes. 


“Kesabis Marbanten 
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5745 Cork Composition—Flexible, tough. 
Little affected by humidity. Holds stitches. 


5040 Cork Composition—Standard compo- 
sition for firmness, flexibility, some cushion. 


RC-400 Cork & Rubber—Slightly more flex- 
ible than cork; cuts even, gives square edge. 


5050 Cork Composition—Fiexible, 
Popular for platforms, clogs, wedge heels. 
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5616 Cork Composition—Elastic, firm. 
Gives square wrapped edge. Holds stitches. 


Which platform 
would you use? 


This shoe calls for a resilient, luxurious platform ma- 
terial that must hold its edge under a very. tight 
wrap. As many shoe men will tell you, the perfect 
material for these requirements is Armstrong's 5616 
Cork Composition. 

Made of soft cork particles, 5616 Cork Composition 
gives a comfortable, springy walk, vet is firm enough 
te hold an edge under even the tightest wrap. 

It has all the other advantages vou expect from an 
Armstrong's Platform, too. Sheets are uniform in 
composition and come precision-cut to exact thick- 
ness. Shipments are prompt and dependable. 

No matter what you need in a platform, vou'll 
usually find it in the Armstrong Line. For working 
samples, call your Armstrong representative or write 
Armstrong Cork Company, Shoe Products 
Dept., 7502 Arch Street, 


Lancaster, Penna. 


LEATHER and SHOES 


5750 Cork Composition—Finer cork parti 


cles give smoother edges. Holds stitches 


5114 Cork Composition—Light and re 
silient. Makes inexpensive pre-welt filler 


RK-355 Cork & Rubber—Good cushion due 


to high compressibility. Popular for insoles 


5152 Cork Composition—Light, tough, firm 
Idea! materia! for clogs and wedge heels. 








No more returns from 


faulty torn socklinings when you use 


-mil)K O” 
SOCK LININGS 


The sock lining that Stands up. 
Constructed with a leather base, these 
top quality linings are durable and long 
wearing. LAYS IN and CEMENTS DOWN 
to Contour of shoe. 


“It costs you no more 
to use the Best" 


The Right Way— 
Made with 

“KIDKO” | with “KIDKO” 
SOCK LININGS SOCK LININGS 


Prevent this 


There’s a “KIDKO” LINING to suit your every need. 


Leather Base Sock Lining Regular Sock Lining 
Quarter Lining Non-Slip 


Made exclusively by 


HARVARD COATED PRODUCTS CO., Inc. 


146 SIXTH STREET CAMBRIDGE, MASS. 
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A new development by HARVARD. 

Hlere we have fashionwise comfort for all types of shoes. 

Now being adopted by more and more makers of conventional 
THE FOAM RUBBER type footwear. 
IS COMBINED TO Cushions the foot and conforms to the regular size of the 
KIDKO LEATHERBASE me i lec gpeag = eg onion oy 
SOCK LINING OR SHEETINGS works like your regular sock lining. 


HARVARD COATED PRODUCTS CO., Inc. 


ROXBURY, MASS. 


112 NORFOLK AVENUE 
REPRESENTATIVES 


ARTHUR V. EPSTEIN VICTOR SHORT 
1133 Broadway Windsor Road 
New York, N. Y. Kirkwood, N. Y. 

JOHN H. MAMILER ALLEN SHACKELFORD SHOE FACTORY SUPPLIES 
505 Thomas Bidg. 5906 No. Bay Ridge 1200 So. Grand Bivd. 
Dallas, Texas Milwaukee 11, Wisc. St. Louis 4, Mo. 


HAROLD FINEN 
834 Reedy Street J. B. ROBERSTON 
Cuthbert’s Bidgs. 


Cincinnati, O. 
12 Plein St. 
Capetown, So. Africa 
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m 4.8. YOUNG company © 


BALTIMORE MARYLAND 


Over 81/2 acres of modern plant serving the industry for more 
than 84 years . . . manufacturers of the famous CHEMBARK 
Natural Tanning Extracts for Chemtan Co. . . . Experienced 
technical advice furnished upon request. 


TANNING AND 


DYEWOOD EXTRACTS 


LOGWOOD + HEMATINE * FUSTIC 
SUMAC + GAMBIER * HYPERNIC 
WATTLE * QUEBRACHO + MYRABOLAM 
DIVI-DIVI * TANNIC ACID 


WA 2701 Boston St., Baltimore 24, Md. 
€ J § YOUNG CO Philadelphia, Pa. * Chicago, III. 
& & é& Paterson,N.J.* Peabody, Mass. 
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Breakdown of 1952 shoe production by 
types has some significant figures. Of 506,621,000 
pairs produced in 12-month period, gains were reported in 
all categories excepting men’s shoes. However, other in- 
creases were not as far-reaching or “overproductive” as many 


have supposed. 


Look at it this way. Last year’s output was third 
highest in shoemaking history, about 37 million pairs more 
than in 1951, but almost six million behind the 512,347,000 
made in 1950 and over 22 million behind the record 
528,963,000 of 1946, the first post-war year. 


Similarly, women’s shoe output of 229,- 


834,000 pairs was also third highest in history, less 
than a million behind the 230,443,000 of 1950 and about 
five million behind the 234,893,000 made in 1946. Women’s 
output in 1951 was 206,302,000 pairs. 


Men’s shoe output totaled 101,925,000 
pairs or 13th highest in shoe history. Curiously, the 
industry produced 105,949,000 pairs of men’s footwear in 
1951, a figure exceeded only in 1941 (120,519,000 pairs ) 
and 1947 (107,486,000 pairs). However, considering men’s 
output of 1951 included close to 20 million pairs for the 
military while only seven million went to armed forces in 
1952, record of latest year is much better than it appears. 
Men's civilian shoes showed a truly substantial gain. 


Only misses’ and children’s shoes set a new 
record in 1952. The industry produced 62,796,000 pairs 
last year, about eight million more than in 1951 and two 
million above the next highest total of 60,896,000 reported 
for 1950. It will be interesting to follow 1953 figures in this 
class. 


Boys’ and youths’ production was set at 
18,366,000 pairs, a rather poor showing or about 
15th on the list. Although this was some four million 
above 1951, it was well below average production in the 
1920's when annual output ranged from 20 to over 24 
million. Highest figure recorded was in 1927 when industry 
produced 24,229,000 pairs. Looks like this segment of shoe 
industry is messing a few bets, since population of boys’ and 
youths’ today is well above that of 20's. 


Infants’ shoe production in 1952 amounted 
to 35,804,000 pairs, approximately two million 
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above 1951 figures and fifth highest on records. 
Best year was in 1948 when industry produced 38,433,000 
pairs. However, infants’ shoe manufacturers have produced 
over 33 million pairs each year since 1945, with yearly 
average over 35 million. 

* * 


Another comment on bugaboo of over- 
production comes from Clark R. Gamble, president 
of Brown Shoe Co. In keynote address at Brown's 
franchise convention at Hotel Chase in St. Louis, Gamble 
declared annual shoe output of 510 million pairs “can and 
should be supported without fear of over-production and 
high inventories.” 


Gamble added that high production level 
was supported by high productivity and buying 
power of the economy together with increasing 
population. He stressed the need for shoe manufacturers 
and retailers to promote “more aggressively than ever before” 
an all-out drive to get greater share of consumers dollar spent 
on soft goods. Finally, he predicted 1953 could easily be the 
shoe industry's best to date. 


Latest on International Shoe purchase of 
Florsheim Shoe. International has sent letter to all its 
salesmen stating purchase will be official provided “requisite 
number” of Florsheim stockholders have accepted company’s 
offer to buy their stock. There appears only slim chance 
stockholders will not sell. So look for sale to be announced 
officially by March 10. 


Engineers of Pfister & Vogel Tanning Co. 
have developed foolproof safety device for using 
Chas. H. Stehling hydraulic wringer. Officials of 
Milwaukee tannery say device is inexpensive as well. One 
unit has been in operation for three months and already 
endorsed by Wisconsin Industrial Commission. 


New equipment has standard hydraulic 
controls, readily available. Basic concept of device can 
be adapted to almost any hydraulic machine of similar func- 
tion. Stehling has been given all rights to produce and sell 
the Pfister & Vogel development. Tanning firm is offering 
to supply rest of industry with all details and schedule of 
parts, free of cost. 
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TIOGA OAK 


SOLE LEATHER 


Tioga Oak sole leathers 
are longed tanned by 
precision, quality-control 
methods for enduring 
satisfaction. 


Always Demand 


this mark of 
QUALITY. . 


On... 

BENDS 
SHOULDERS 

BELLIES 


CUT STOCK 


Also Specialty Leathers 
for Belting, Hydraulics, 
Textiles, Packing and 
Strap Leathers. 


oa 


Z 


WESTFIELD, 
PENNA. 
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Many Tanners Withdraw Lists But Buyers Reluctant 
To Bite 





Most buyers prefer to await new 
developments. Fair business in 
sole leathers. Sides and splits 
report good activity. 

Sole Moderate 

More interest reported in sole 
leathers on Boston market this week. 
However, continued strength of hide 
market has firmed tanners’ views 
and buyers are reluctant to order 
unless they need leather. Some buy- 
ers rush in the catch bottom of the 
market. 

Prices largely nominal. Because 
tanners are getting close to what they 
ask, 10 iron bends hold near 52c 
and down, 9/10 irons 51-55-56c; 
8/9 irons at 62-63c, and light bends 
at 68c. 


Sole Offal Same 

Bellies and double rough shoulders 
still find good interest on Boston 
market. Rising hide prices enables 
tanners to keep firm on their lists. 
Some try to get a cent more. For 
most part, tanners hold closer to the 
25c mark for good bellies which 
were bringing down to 23c a couple 
of weeks back. Some tanners ask to 
26c. 

More interest in single shoulders 
but prices all over the lot. Double 
rough shoulders bring 53c and down. 
Heads fair at 16-17c and below, fore 
shanks around 15-17c, hind shanks 
at 17-19c. 


Calf Uncertain 

The sudden increases in calfskin 
prices last week have caused most 
tanners either to withdraw their lists 
or raise prices. Those who have not 
yet increased prices are waiting for 
trend to crystallize. Others have 
upped lists on both lightweight and 
heavyweight calf an average of 3-5c. 
Interest is mixed and tanners are at 
a loss to see why lightweight calf- 
skins have risen before the big kill is 
due. Many expect law of supply and 
demand to lower prices again before 
fall buying season begins. 

Heavyweight calf leather now listed 
at $1.10 and below for top grades. 
Some tanners ask more. Better inter- 
est and 90-85c and below. Light- 
weight smooth calf around 95c and 
below. Volume at 75c and down. 
Suede calf $1.04-$1.05 and below. 


Sheep Unchanged 

New business continues slow in 
sheep leather market. Tanners still 
squeezed by pickle skin situation, try 
to get lc more for leathers but 
generally find buyers disinterested in 
new levels. Selling prices generally 
at former levels. 

Russet linings still find better in- 
terest at 22c. Boot linings in mid- 
20’s, generally bring 22-25c. Chrome 
linings still at 29c and below with 
more emphasis on the below. Colored 


vegetable linings 26-25c and down. 





Prices and Trends of Leather 


THIS 
WEEK 


85-1.1 
80-95 


KIND OF LEATHER 





CALF (Men’s HM) 

CALF (Women’s) 

CALF SUEDE ..... ‘ 

KID (Black Glazed) 

KID SUEDE 

PATENT (Extreme) 
SHEEP (Russet Linings) 
KIPS (Combination) ...... 
EXTREMES (Combination) 
WORK [LK (Corrected) 
SOLE (Light Bends) 
SHOULDERS (Dble. Rgh.) .. 
SPLITS (Lt. Suede) ... 

SPLITS (Finished Linings) 18-22 
SPLITS (Gussets) .......... . 15-17 
WELTING (\% x \%) ........ tt 7 
LIGHT NATIVE COWS 18-19 


75-90 
80-96 
56-62 
18-32 
56-60 
51-54 
38-44 
65-68 
25-26 
50-53 


80-1.05 


31-36° 


MONTH 
AGO 


0 80-1.05 
75-92 
80-1.00 
75-90 
80-96 
56-62 
18-32 
55-57 
51-53 
36-42 
66-70 
23-25 
50-53 
34-38 
24-26 
17-19 

7% 

174%-17% 


YEAR 
AGO 


70-95 
60-85 
70-95 
70-1.05 
70-95 
55-80 
16-30 
58-56 
50-54 
44-46 
75-78 
25-27 
55-59 
36-38 
15-20 
21-26 
12% 8 
1814-20% 20 


V% 


All prices quoted are the range on best selection of standard tannages using quality 


rawstock, 
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Take advantage of today’s fast-acting adhesives 
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QUICK ADJUSTMENT for complete range of 
heel heights gives correct distribution of 
pressure on the entire shoe bottom. Simple 
handwheel adjustment for changes in 


sizes. 


NEW PAD BOXES take full runs of sizes and 
widths — can be angled to aid operator. 


POSITIVE TIME - PRESSURE CONTROL auto- 
matically assures adequate bonding period 
for each shoe. 


One of 36 New Machines In Five Years 





< 





This high-production 2-station machine is an 
outstanding example of progress in the shoe 
industry. It’s the latest of many contributions 
to better cement shoemaking made by United 
in the course of 20 years. 

This sole attaching machine lets you utilize 
to the fullest, the latest in pressure sensitive 
and heat activated cements. It will 





. 


The productive efficiency of this machine, 
like all United Machines, is constantly main- 
tained by trained servicemen and by regional 
inventories of replacement parts located in 
sixteen shoemaking districts. 

For further information call the nearest 


United Branch Office. 





produce the right bottom character, i 
consistently and positively, on all shoes 
that come to the machine properly pre- 
pared. Maintenance costs are low and 
operator adjustments are quickly made. 





Uniteo SHoe Macuinery 


CorRPORATION 
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SPECIALISTS in SPLITS 


SUEDE LININGS 
SOLE & GUSSET 


GLOVE LEATHERS 
HORSEHIDES 
COWHIDES 

SHANKS 
BELLIES 
DEERSKINS 
MOCCASIN COWHIDE. 


mma 
A.L.GEBHARDT CO. 





® 
e 
e 
oe 
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Splits Active 

Splits tanners in Boston report new 
spurt in orders this week. Strength 
of hide market enables them to hold 
close to lists. Actual prices are un- 
changed but selling prices are up a 
cent or two. 

Leading tanners quote heavyweight 
suede splits at 38-40c and 40-42c. 
Colors 2c more. Lightweight suede 
splits hold at 31-34c for black, to 36c 
for colors. Linings move at 18-22c, 
gussets still at 15-17c. 

Flexible innersole splits wanted at 
24-29¢ for 314 oz. skins. H weights 
at 33-38c. Lightweight naturals do 
well at 18-23c, heavyweights at 
29.34c. 


Sides Good 


Side leather tanners in Boston re- 
port fairly good activity for this time 
of year. Prices in past two weeks 
have risen average of 2-3c as result 
of increase in hides. Kipskins also 
quoted up to 4c above former lists. 
Prices still in flexible state with mar- 
ket unsettled. 

For most part, combination-tanned 
corrected extremes bring 53-54c and 
below for best 4-414 oz. skins. Larger 
spreads 44c and below. Work 
shoe brings about 43c and below. 
Combination-tanned kip sides 60c 
and below for HM weights. Best 
interest in tannages 53-54¢ and down. 


Glove Leathers Spotty 


Glove buyers seem to think that 
leather prices will slide off in the next 
couple of months and they will be 
able to buy gloves at last year’s 
prices. At the present time prices are 
strong in both raw skins and leather. 
One reason for the strength in leather 
is that there is comparatively little 
rawstock available on spot. 

Leather business better this year 
than last but spotty. Capes in colors, 
English doeskins and pigskins in the 
best demand. Heavy leathers have 
not started moving in quantity. Iran- 
ians the best seller with prices from 
18c to 26c. 

Some Sudans moving around the 
35c level. Very little call for grey 
suedes at 36c and 28c. Doeskins sell- 
ing better than last year at 45c, 36c 
and 30c. 


Work Glove Better 


Better demand reported for work 
glove leather this week. Influenced 
by good business in work gloves, 
buyers looking around for more 
leather and buying seems to be stim- 
ulated by advancing tendency of hide 
market. In some quarters consider- 
able business done in work glove 
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splits and tanners had little or no 
difficulty maintaining prices. 

Work glove splits of LM weight 
readily brought 14-15c for No. 1 
grade, 13-14c for No. 2 grade and 
12-13c for No. 3 grade. M weight 
alone also considered firm with No. 1] 
grade 16-l7c, No. 2 grade 15-l6c 
and No. 3 grade at 14-15c. 


Garment Same 

Although very little change re- 
ported concerning prices of garment 
leathers, reliable sources reported 
this week that some additional busi- 
ness has been placed. A good vol- 
ume of horsehide garment leather 
sold with delivery schedules extend- 
ing ahead into next month. 

Market for better tannages con- 
tinues around 40c and down with 
average price basis still figured 
around 35-36c. Meanwhile, deliveries 
made as quickly as possible on old 
orders with garment manufacturers 
said to be quite busy turning out 
finished product. 

Sales of horsehide jackets have 
been surprisingly good. Sheepskin 
types also moving and suede gar- 
ment leather has held rather firmly 
at 32c and down for better tannages 
and around 28c for volume lots while 
grain finish has been bringing around 
30c and down with average price of 
around 27c. 


Bag, Case & Strap Mixed 

A certain amount of activity in 
bag, case and strap leathers but de- 
mand has not been very brisk. Some 
buying seems to be going on in 
orderly fashion whenever buyers find 
it necessary to cover some new re- 
quirements. This gives the market a 
steady to firm undertone. 

Sellers not particularly pressing 
for business as many are busy work- 
ing on orders previously booked with 
deliveries scheduled through the re- 
mainder of this month and even into 
March. Some of this leather no doubt 
was bought in anticipation of a cer- 
tain amount of business in finished 
goods placed in time for the Easter 
trade. 

During the past few weeks, no par- 
ticular price changes recorded as tan- 
ners and distributive jobbers have 
been satisfied to maintain going lev- 
els. Case leather of 2/3 ounce hold- 
ing around 46-48c, 34 ounce at 
48-50c, and 4/5 ounce at 50-52c. 
Russet strap leather, Grade A, quoted 
unchanged with 4/5 ounce up to 56c, 
5/6 ounce 58c, 6/7 ounce 60c, 7/8 
ounce 62c, 8/9 ounce 64c, 9/10 
ounce 67c and 10/11 ounce 70c. B 
Grade going at 3c less and C Grade 
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another 6c less. Colors quoted at 2c 
more and glazed at 3c above russet 
prices. 


Kid Suede Wanted 
Kid leather tanners of Philadel- 


phia report large demands for black 
suede at every price. Some tanners 
are currently sold out in black. Not 
much doing in white suede or any 
other shades. 

Glazed selling to some degree, 
mainly in black. No talk of colors this 
past week. 

Nothing reported in slipper leath- 
ers—tanners still finding some de- 
mand in the dark browns and occa- 
sionally even black. Linings going 
along well. No one reported any new 
business in crushed. Practically ev- 
eryone regards satin mats as dead. 

Prices still as listed for the past 
several months—in black suede, they 
are comparatively easy to get. 

A problem that has developed 
among Philadelphia tanners is that 
of securing enough help. Many are 
not only working to present capacity 
but are in a position to do hiring. 
However, this is not too easy. 


Average Prices Quoted 


Suede 32c-96c 
Glazed 25c-92c 
Linings 25c-55c 
Slipper 25c-60c 
Crushed 35¢-75c 
Satin Mats 69c-$1.20 


Belting Active 


Belting leather tanners of Phila- 
delphia reported fairly good activity 
in butt bends and shoulders. Prices 
remain at last week’s level. 

Curriers also find business active. 
There is demand for “everything.” 
This is a situation that is quite satis- 
factory to the tanners as it means 
that they are not running shortages 
in any special weight, nor are they 
overstocked on anything. 

Curriers still quoting the lists that 
have been published for the past few 
weeks, and there is no further talk 
about possible adjustments down- 
ward. The general feeling is one of 
optimism. 


AVERAGE CURRIED LEATHER PRICES 


Curried Belting Best Selec. No. 2 
Butt Bends 1.30-1. 
Centers 12” ae ma ‘. 
Centers 24”-28” . .56-1. 
Centers 30” ..... 1.47-1 
Wide Sides 1.21-1 
Narrow Sides .... 1.15-1 . 
Premiums to be added: Ex Light, plus 5c; 
Light, plus 7c; Heavy, minus 5c-10c; Ex Heavy. 
minus 5c. 


7-1. 
1-1. 
5-1. 
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Tanning Materials Routine 
Raw Tanning Materials business 
light inquiry. 
Quotations steady. Tanning Extracts 
unchanged. 


more or less routine 


Raw Tanning Materials 


Divi Divi, Dom., 48% basis shp’t, bag 
Wattle bark, ton ‘Fair Average’’ $104.00 
“Merchantable’’ $100.00 
Sumac, “28% leaf 
Ground ..... \av secs co SAMOS 
Myrobalans, ‘J. Vs 8 } Bombay Sve vese ck ae 
Sorted £60606 60 sce 
Se scdetbes Cvatce ae 
Crushed 40% « uvediedieaad «saw cee 
Valonia Cups, 30- 32% guaranteed $66.50 
Valonia Beards, 42% guaranteed ......$88.00 
Mangrove Bark, 30% So. Am. . $59.00 
Mangrove Bark, 38% E. African "$79. 00- 80.00 


Tanning Extracts 


Chestnut Extract, Liquid (basis 
26% tannin), f.o.b. plant 
Tank cars 
Barrels, c.!. 
Barrels, 1.c.1. 
Chestnut Extract. Powdered (basis 
60% tannin), f.o.b. hae: 
Bags, c.l. .... eaagh aaoees 
Bags, i.c.). ... area 
Cutch, solid Borneo, 55% ‘tannin, 
plus duty 4 
Hemlock Extract, 25% tannin, tk. cars 
3 SS Seer née neous 
bbls. c.l. ae ee Cale 
Oak bark extract. 25% ‘tannin, Ib. 
bbls. 6%-6%, tks. .. evalovecs 
Quebracho Extract: 
Solid, ord., basis 63% tannin, c.1. 
plus duty 
Solid clar., basis 64% tannin, c.1. 
Wattle extract, solid. c.1. 
(pus duty) East African 
Wattle extract, solid, ¢.!. 
(plus duty) South African 
Powdered super spruce, bags, c.1. 
05%; Le.) 
Spruce extract, tks., ces 
Myrobalan extract, solid, 55% tannin 
(plus duty) ... 
Myrobalan extract, ‘Powdered, 60% tan- 
nin (plus duty) ..... 
Valonia extract, powdered, “62% “tannin 
(plus duty) .... 
Quebracho Extract. ‘Powdered, ‘Swedish 
spray dried, 76-78% tannin 
Wattle Extract, Powdered, Swedish, 
73% tannin whe eusvevenseadeeee 
Powdered Spruce, spray dried, Swedish 
Myrobalan, Swedish, Powdered 68-70% 
Oakwood. Swedish. solid, 60-62% . 
Ooakwood, Swedish, powdered. 64- 66% 
Larchbark, Swedish, solid, 54-56% 
Larchbark. powdered, Swedish spray- 
dried, 58-60% 6 ree ; 


Tanners’ Oils 


Cod Oil. Nfid., loose basis, gal. .90-.9! 

Cod, sulphonated, pure 25% moisture .13-.13% 

Cod. sulphonated, 25% added mineral 

Castor oil, No. 1 C.P. drs. 1.¢.1. 

Sulphonated castor oil, 75% 

Linseed oil, tks., f.o.b. Minn. ........ 
drums... ey ane 

Neatsfoot, 20° C.T. 

Neatsfoot, 30° C.T. oan 

Neatsfoot, prime drums, cl. 


1.c.1. 
Neatsfoot, “sulphonated, 15% . 
Olive, denatured, drs. gal. ............ 2.00 
Waterless Moellon .. Svunbeles 
Artificial Moellon, 25% moisture 
Chamois Moellon, 25% moisture .. 
Common degras Dewees 
Neutral degras ......... 
Sulphonated Tallow, 75% ......... 
Sulphonated Tallow. 50% . tone ae ‘08 
Sponging wee 0eeudeceaasad’: See 
Split Off ..... -11-.12 
Sulphonated sperm. 25% moisture . .14-.15 
Petroleum Oils, 200 seconds visc., tks., 


Pree 4 ene ie Sa wees 
Petroleum Oils, 150 seconds visc., Tks., 
f.o. sue 
Petroleum Oils, 100 seconds Visc., ‘tks., 
f.o.b. F . 
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SOLE LEATHERS 


BENDS, BACKS, CROPS, HEADS 
SHOULDERS, BELLIES, SHANKS, Etc. 


OUTSOLES 


MEN'S - WOMEN'S - BOY'S 
MISSES’ - CHILDREN'S 
IN ALL GRADES AND WEICHTS 


Headquarters for Sole Leathers 


Complete line of leather INSOLES 
and leather COUNTERS 


CHICAGO - NEW YORK - BOSTON 








MOCCASIN 
COWHIDE 


at its colorful best 


Fashionably Soft for comfort. Most 
Adaptable to laced moccasins 
and casuals . . . finest full grain 
you've ever seen! 


SHOE SPLITS: Grain finished for 
mellow chrome uppers . . . Retan 
for soles... 


GLOVE SPLITS: Complete price 
range . Quality always uni- 
formly high. 


Write for swatches today! 


LOS ANGELES 
TANNING CO. 


4101 Whiteside Street 
Los Angeles 63, California 














ACID FAT LIQUORS 
SULPHONATED OILS 
EMULSIFIED OILS 


SULPHONATED 
TALLOW 


FLEXOLE 
CHEMICAL 


SPECIALTIES 
“Always Reliable” 


LEATEX CHEMICAL COMPANY 
2722 N. HANCOCK ST., PHILADELPHIA PA. 








GROWING DEMAND, LIMITED SUPPLIES, 
FORCE HIDE PRICES UP AGAIN 





Entire Rawstock Market Feels Effect Of Big Packer 


Increases 





Big Packers Stronger 

A stronger undertone very much 
in evidence this week in the big 
packer hide market. Higher prices 
established on lighter weight selec- 
tions as a result of seasonally small 
supplies and a good demand from 
cattle side upper leather tanners. 

Some of the light average south- 
western hides such as light cows and 
extremes keenly sought by certain 
outlets were bought with the inten- 
tion of using them as substitute for 
heavy kip. 

Following sales made the latter 
part of last week at 18c for rivers and 
northerns, big packer trading devel- 
oped on Tuesday of this week at a 
cent advance for river points, two big 
packers selling at least 10,000 light 
cows at 19c. There were also sales 
of ex. light native steers at 22c for 
northern points while some Lake 
Charles, La.; hides sold at 22c for 
light cows, 24c for ex. light native 
steers and 20c for ex. light Texas 
steers. Ft. Worth ex. light Texas 
steers also brought 20c. Light na- 
tive steers were in good request at 
19c. 

Prices of heavy native steers and 


heavy native cows advanced an ad- 
ditional half cent. One big packer 
sold about 6,000 heavy native cows 
at 1414c for rivers and 15c for St. 
Paul and Chicago. Three of the big 
packers sold over 13,000 heavy native 
steers at 1314c with St. Paul produc- 
tion bringing a half cent premium or 
14c. Most of the buying of these two 
selections was attributed to specialty 
outlets in need of some hides. Dealers 
with export orders reported in the 
market for preferred lots and some 
of these operators reported to be re- 
selling low grubbed lots and also. do- 
ing some trimming for specialty tan- 
ner accounts. 


Independents Fair 

Scattered sales made by midwest- 
ern independent packers at advancing 
prices this week. A Wisconsin 
packer sold a car each of heavy na- 
tive cows at-1414c and a car of light 
native cows at 18c. A Chicago in- 
dependent packer sold 700 heavy na- 
tive steers at 1344c; also 900 Chicago 
and 700 Detroit light native cows at 
18c. A Minnesota packer sold 1,000 
and a large Iowa packer 800 light 
native steers at 19c. 





HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 





Close 
Feb. 11 


High Low Net 
For Week For Week Change 


Close 
Feb. 5 





April 16.95T 
July 15.95T 
October 15.60B 
January 15.30B 
April 15.00B 
July 14.80B 


16.59T 17.05 16.40 +36 
15.70B 16.50 15.40 +25 
15.45B 15.65 15.20 +15 
15.20B 15,25 15.25 +10 
15.00B 15.10 15.10 
14.80B 14.98 14.80 


Total Sales: 151 lots 








LIQUID 
~ POWDER. 


WATTLE 
CHESTNUT 


HIDE AND SKIN QUOTATIONS 


Week Ago Month Ago 
-13 13 13 28 

20 311% 
21% 34 
1514-16 29 
16'42-18 31 +32 
25 
25 

29" 
32 

; 24)2 
.. 13%4-14 3 2812-29 
Native Bulls 11 -11% 20 
Branded Bulls 10 -10'% 2 19 
Packer calfskins 4712-572 2 2 65 
Packer kipskins 30 -40 50 


Suspended 


Present Year Ago’ Ceilings 


Heavy native steers Y, 13 
Light native steers 18 
Ex. light native steers 21 
Heavy native cows , 14-1414 
Light native cows . 17. -174%4 
Heavy Texas steers 1y, 
Butt branded steers 
Light Texas steers 
Ex. light Texas steers 
Colorado steers 
Branded cows .. 


TANNERS EXTRACTS 


IMPORTERS AND 
MANUFACTURERS 


STANDARD 
DYEWOOD 
COMPANY, INC. 


40 LOCUST STREET 
MEDFORD, MASSACHUSETTS 
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Previous trading in heavy native 
steers in that market involved a car 
of February takeoff at 14c. 

On the Pacific Coast, 2.400 big 
packer hides sold late in the preced- 
ing week at 13c for branded cows, 
11'%e for butts and Ile for Colo- 
rados, selected fob. 


Small Packers Up 

Prices of small packer hides mov- 
ing up in keeping with advances 
scored in big packer market. 

Good movement of light hides av- 
eraging 40-41 lbs. at 19%4c flat: also 
44 lb. avg. at 18c; 50-52 lb. avg. at 
l6c and 52-54 lb. avg. at 15¥c 
selected fob. shipping points Subse- 
quent trading in 52-53 lb. avg. hides 
noted at 16c sel. fob. and 60 lb. avg. 
at 14c while 70 lb. avg. made 1le for 
native and 9c for brands, fob. 

While the medium weight hides 
such as 50-52s continued to move 
around the 16c mark, it was not easy 
to sell heavier averages. Buyers slow 
to pay up on over 55 lb. avg. hides 
unless some very choice material was 
offered. 

Some very good small packer 80 
lbs. down hides comprised of 62 |b. 
avg. cows brought 15c selected and 
63 |b. avg. steers sold at 1414c. sel. 
fob. Also some 62-67 lb. avg. small 
packer hides, mostly cows, brought 


} 








CHROME TANNING—MARCH 9 
COLORING & FATLIQUORING—APRIL 6 
VEGETABLE TANNING—MAY 25 
LEATHER FINISHING—JUNE 22 


at 


School of Leather and Tanning 
Technology 


PRATT INSTITUTE 


Attention “Janners! 


STARTING MARCH 1953 


SHORT TERM COURSES 


BEGIN AGAIN! 


I4c. Small packer bulls strength- 
ened and one car 80 lb. avg. brought 
934¢ selected fob. 
Country Hides Advance 

Influenced by upturns registered 
in surrounding markets, advances 
also paid by tanners for various 
types of country hides, 

Locker-butchers free of renderers 
brought 12'%c for 48-50 lb. avg. and 
even 13c for around 50 lb. avg. from 
low freight points while lighter 
weight lots averaging 46-47 lbs. made 
13¥c, these prices flat trimmed fob. 

Some good mixed lots with small 
percentages of renderers included 
were reported sold up to 12¢ for 50 
lb. avg. and renderer hides averag- 
ing 48-50 lbs. brought up to 11'%4c 
fob. Glue hides ranged 914-10c¢ and 
bulls 7-7%4e fob. in carlots. 


Calf & Kip Strengthen 

A stronger undertone developing in 
the big packer market for both calf 
and kip skins. Late in the preceding 
week sales of calf made at 5-7loc 
higher prices consisting of 6,500 St. 
Paul heavy at 57'4c; 12,000 Mil- 
waukee at 52'c heavy and 50c light, 
and 4,000 St. Louis at 55c heavy and 
47¥oc light. Further interest indi- 
cated at these prices. 

Big packer kipskins rather quiet. 
One car of Northerns was offered at 


LOc for kip and 35¢ for overweights 
and 40c was reported bid on the kip 
alone. Last sales were at 35-50c¢ for 
southwesterns. Big packer regular 
slunks held at $2.10 and large hair- 
less at 80c. 

Better interest reported for small 
packer and country skins. Small 
packer allweight calf quoted at 40-45c 
and one very good lot sold at the out- 
side price. Some small packer kip 
sold up to 31-32¢ selected with over- 
weights 5c less. Some business in 
country calf at 19-20c and in kip at 
l744c for carload lots fob. shipping 
points and more could be sold around 
inese prices. 


Horsehides Firm 

Although trading has not been 
very active, market has been firmer 
of late. Trade sources say trading 
is restricted because production has 
fallen off in some areas and not many 
horsehides are available. Demand 
has been fairly good and a few lots 
were reported purchased at $8.75- 
$9.00 fob. for untrimmed northern 
slaughterer whole hides and more 
wanted but not easily obtained. 
Trimmed hides had some call around 
$8.00-$8.25 fob. for best lots. 

Cut stock held unchanged, fronts 
ranging $6.00-6.50 and butts holding 
around $3.00 for good 22” and up. 








ORTHMANN 
LABORATORIES INC. 


about any—and a//]—of your tan- 
ning problems. 


@ Get our advice—our “yo 
tte 





relative to those perplexing 
culties regarding Finish—and Re- 
pair—in shoe factories. 


@ Fellowships in problems of re- 
search—for various industries allied 
with tanning. 

@ Have us develop any new 


processes you have under contem- 
plation. 





922 NORTH 4th STREET 
Telephone: DAly 8-6426—8-6427 


August C. Orthmann 
Director & President 


Milwaukee, Wis. © 


185 WAVERLY AVE. BROOKLYN 5, NEW YORK 
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Sheep Pelts Limited 

Fairly good demand for shearlings 
and clips but supplies have been lim- 
ited with production at its seasonal 
low point. Stronger prices reported 
this week on scattered sales of big 
packer fall clips at $2.90-3.00 and 
No. 1 shearlings at $2.40. Most 
No. 2 shearlings have been bringing 
$1.60 while a few No. 3s moved in a 
range of $1.00-1.10 as to sellers. 

Large midwestern independent 
packers realized slightly better prices 
for Feb. productions of wool pelts 
compared with values prevailing in 
Jan. Some sources place the latest 
trading in a range of $4.50-4.80 per 
ewt. liveweight basis fob. shipping 
points. 

Last sales of full wool dry pelts re- 
ported at 29c¢ delivered. Pickled 
skins last brought $13.50 per dozen 
flat for sheep and lambs. 


Dry Sheepskins Scattered 


Trading still confined to scattered 
odd lots as not too much interest 
evident. Wanted lines generally held 
above buyers views and _ other 
descriptions neglected. 

Pulling skins continue firm at 
origin and usually held at prices 
above the ideas of buyers here. At 
the last Australian auctions, cables 
from Melbourne stated market firm 
at the previous week’s levels while 
at Sydney, 51,000 offered with 
sheep, 56s and up, 2 inches and up 
and lambs par to three pence lower 
and all other descriptions par to 
three pence dearer. 

Hair sheep markets little changed. 
Cables from Brazil say cabrettas 


held locally by shippers in anticipa- 
tion of higher exchange rates. Local 
buyers taking a few but practically 
no offers made outside. Other vari- 
eties slow and nominal due to ship- 
pers high asking prices. 

Shearlings firm at origin and 
selling to Europe at prices consid- 
erably over the ideas of buyers here. 
Occasional offers noted but as 
agents have difficulty in making 
sales, shippers continue to trade 
with other buyers. Argentine spot 
shearlings, 1-114 inch, fine wool, 
sold at $2.15 per skin. Locally, buy- 
ers seem to be satisfied with domes- 
tic skins. 


Pickled Skins Steady 

Most selling quarters consider 
New Zealand market steady to 
strong due to a well sold up market. 
Some producers sold into kill and 
even ahead, resulting in a lack of 
late offers. Buyers, anxious to obtain 
skins so that they could get them 
on the steamers now loading, were 
willing to pay premiums. 

Domestic market easier but this 
is principally due to poorer skins 
now coming forward. Some sheep 
and lambs sold at $13.50 and also 
some sheep alone at that price. 
Lambs alone wanted much less. 


Reptiles Slower 

Trading has slowed down ma- 
terially as buyers not very aggres- 
sive and then only for certain 
descriptions, rather difficult to 
obtain at present time. Buyers seem 
to have their ideas pegged at 62c 
for Madras bark tanned whips, 
4 inches up, averaging 414 inches, 
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70/30 selection, with shippers hold- 
ing for 66c although this might be 
shaded slightly but they are un- 
willing to accept the bid levels. 

Still a very good demand for 
lizards but none offered. Offerings 
of bark tanned water snakes, 3 inches 
up, averaging 31% inches at llc. and 
alum tanned, 3 inches up, averaging 
314 inches, at 13c withdut takers. 
Bids of $1.75 refused for Malayan 
ring lizards, 25 centimeters up, aver- 
aging 30 centimeters, 50/50 selec- 
tion, with $1.90 firmly asked. Last 
sales similar Java ring lizards at 
$1.85. 

Brazil market firmer as following 
sales back cut tejus at 80-82c fob., 
depending upon assortment and ship- 
pers, sellers are asking 90c fob. Some 
quarters of the opinion that 86c fob. 
might be paid for a good lot of 
20/60/20 assortment. 

Chameleons selling at 18c fob. and 
more offered. Giboias available at 
50c fob., but little interest evident. 
Good demand for wet salted Colom- 
bian iguanas but none offered. 


Deerskins Spotty 

Some trading in Siam deerskins at 
64-65c c&f. with shippers now ask- 
ing 67c c&f. as Japan has re-entered 
market and is paying up to 70c. Last 
sales New Zealand deerskins at 83c 
cif. with very few offered and held 
at 86c c&f. Buyers ideas around last 
trading levels. 

Brazil ‘jacks’ slow and nominal. 
Not many offers and shippers are un- 
willing to shade last trading levels. 


Pigskins Firm 

Primary markets very firm with 
relatively few offers noted. Buyers 
willing to trade at a price but are not 
ready to pay the advances generally 
asked. 

Bids of $2.00 c&f. refused for 
Peruvian grey peccaries and 30c less 
for the blacks with shippers firmly 
holding for $2.05 fob. and $1.75 
fob., respectively. There is a hunt- 
ing embargo until the end of March 
and as shippers have relatively few 
skins, they are holding to their ask- 
ing prices. 

Bids of $1.60 c&f. for Bclivian grey 
peccaries and 20c less for the blacks 
refused with $1.75 c&f. and $1.60 
c&f. asked. Chaco black peccaries held 
at $1.65-1.70 fob. Ecuadorian _pec- 
caries sold at $1.50 c&f. Relatively 
few offers from Brazil as market is 
well sold up. 

Good demand for Chaco carpinchos 
but sellers unwilling to meet bid 
levels and name $3.10 fob. Europe 
said to be interested in these skins. 


February 14, 1953 











| 





An Open Letter To Leather 


and Shoe Manufacturers: 


PROBABLY no industry suffers greater losses 
from dry air during the winter heating season 
than does yours. Have you checked recently the 
cost of hardening, cracking, weight loss, infe- 
rior appearance of your leather caused by ex- 
cessively dry air in your plant? 

These losses are not necessary. Armstrong 
Machine Works, with the cooperation of 
leading leather and shoe manufacturers, has 
developed a guaranteed, low cost means of hu- 
midification ... one that usually pays for itself 
the first year it is installed. 

Why then, in face of this proved solution, 
should any plant put up with dry air head- 
aches? It costs nothing to take a look. Simply 
fill in and mail the coupon below. 
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News Quicks 


About people and happenings ceast to coast 





Wisconsin 


® Nunn-Bush Shoe Co. has revealed 
tentative plans for a possible $80,000 
to $100,00 expansion of its Edgerton 
plant. The firm currently employs 
over 300 workers at the plant, first 
established about 20 years ago as a 
branch. 


Arkansas 


® Workers of the Russellville plant 
of International Shoe Co. have voted 
against representation by either United 
Shoe Workers of America, CIO, or the 
Boot and Shoe Workers Union, AFL. 
The vote in a NLRB-sponsored elec- 
tion was 123 for the CIO, 89 for the 
AFL, and 283 for no union. 


Florida 


® Flamingo Shoe Corp., Miami foot- 
wear manufacturer, has been succeeded 
by Flamingo Footwear, Inc., it is 
reported. The plant was severely dam- 
aged in a recent fire. Officers of the 
new corporation are Dr. C. P. Lamar, 
president; Milton Ferrell, vice presi- 
dent; Dr. D. Marion, treasurer; and 
Harold Young, secretary. 


Missouri 


® Allen Leather Co. of 1433 Locust 
St., St. Louis, has been appointed rep- 


resentative in that area for Legallet 
Tanning Co., San Francisco manufac- 
turer of glove and moccasin leathers. 


® Annual meeting of Brown Shoe 
Co., scheduled in St. Louis for Feb. 5 
has been postponed until Feb. 26. Post- 
ponement was made in order to com- 
ply with regulations of the Securities 
and Exchange Commission and the 
New York Stock Exchange which call 
for a company’s annual statement to 
be in stockholders’ hands a number of 
days before the annual meeting. The 
statement was mailed to stockholders 
Jan. 24. 


@ Johansen Bros. Shoe Co. of St. 
Louis reports net earnings for the fis- 
cal year ended Oct. 31 after taxes of 
$59,207, were $71,163. This com- 
pares with a net of $29,741 after taxes 
of $19,565 in the previous fiscal year. 


® Foot Pleasure Shoe Co. of Owens- 
ville and Rosebud has been adjudged 
bankrupt in U. S. District Court. 


® Pacific Mills has announced the 
appointment of Wright-Guhman Co, 
of St. Louis as sales representative in 
the St. Louis district for Pacific shoe 
fabrics. John C. Guhman, John Guh- 
man, Jr., and Eugene Spotti will han- 


dle tthe line. 


New Jersey 


® American Dyewood Co. reports 
all correspondence and orders should 
be mailed to the company at 374 
Main St., Belleville 9. James W. 
Breckenridge will contact all accounts 
covered formerly by Henry W. Han- 
sen, who resigned recenty as manager 
of the firm’s Danvers, Mass., office. He 
will handle American Dyewood’s natu- 
ral dyewoods and tanning extracts as 
well as dyestuffs, pigments and or- 
ganic chemicals made by New York 
Color & Chemical Co. George A. 
Stevens will remain at Cape Cod. 
Usual warehouse stocks will ‘be main- 
tained at Peabody, Mass., but the Dan- 
vers office will be closed. 


New York 


® Creditors’ committee for Burjac 
Sportswear, Inc., leather jacket 
maker, was appointed at a recent 
creditors’ meeting. Liabilities were 
reported at $20,673 with assets of 
approximately $4,760. 


® Assets of Jaycee Footwear, Inc., 
Hempstead, L. I., footwear maunfac- 
turer, were sold at auction on Jan. 29. 


© Tanimex Corp., New York im- 
porter and distributor of quebracho 
and wattle extracts, will shortly move 
its offices to the Empire State Bldg. 
The company’s board of. directors has 
been enlarged to include Jose Casado 
and Arthur Sauer. Casado is now 
chairman of the board and Sauer has 
been elected a vice president. 
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Maintenance time and parts costs are 


Fabric, imitation leather or leather 
French bindings can be adhered with 
equal ease with the thermoplastic ce- 
ment used by this machine. Save cost of 


Operators and factory men too, like 
the quieter operation, the great reduc- 
tion in vibration, the productive ca- 
pacity they have with this machine, 


cut by improved machine design in 
which all internal parts operate in 
oil bath. 
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coating and loss due to breakdown of 

adhesive coating on bindings in stock. 
For the first time, the cementing and folding of 
French bindings are combined in one machine 
operation by the GAC Thermo-Cementing and 
Folding Machine — Model A. This efficient bench 
unit has had, in its brief career, a rapid rise to 
popularity in scores of fitting rooms. In nearly 
every case it has provided important economies 
over the methods replaced. 


One of the “36 new United machines in five 
years,” this modern machine answers the need of 
shoe manufacturers for the best shoemaking quality. 

Like all United machines its production effi- 
ciency is maintained by a trained service organiza- 
tion and by supplies of replacement parts located 
in the various shoe centers. 

Ask your United Branch Office for full details. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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@ The National Labor Relations 
Board has ordered Eastern Footwear 
Corp. of Dolgeville to cease question- 
ing employes concerning their union 
membership and activities and to cease 
interfering with their rights to join 
the Textile Workers Union of Amer- 
ica, CIO, or another union. 


© Joseph Cooper, former president of 
Myrtle Footwear Corp., Brooklyn 
footwear manufacturer, is reported to 
have withdrawn from the firm. Officers 
are now Joseph Bianco, president; and 
Rachel Leone, secretary-treasurer. 


® P. W. Minor & Son, Inc., Batavia 
footwear manufacturer, reports Daniel 
S. Parker has been elected secretary 
and a director of the firm. LeRoy E. 
Phelps, former secretary, has retired. 


® Forrest Process & Development 
Corp. of 320 Fifth Ave., New York, 
has announced formation of a new de- 
sign clinic geared to help shoe and 
slipper manufacturers solve their 
plastic design problems. Supervised by 
Norman Forrest, recognized for crea- 
tions in three-dimensional, deeply- 
molded designs in flexible vinyl, the 
clinic will offer manufacturers these 
designs in a variety of colors. 


Massachusetts 
® H. H. Brown Shoe Co., Inc., 


of Worcester, work shoe manufacturer, 
has opened a Canadian plant at Rich- 
mond, Que. The new plant will also 
make work shoes and will be known as 
H. H. Brown Shoe Co. of Canada, 
Ltd. Ray H. Heffernan, president of 
the Worcester firm, is also head of the 
Canadian plant. Raymond A. Shlora, 
assistant treasurer, is in charge of pro- 
duction, and Thomas Nolan is plant 
manager. 


® The National Labor Relations Board 
has ordered a bargaining agent elec- 
tion to be held Feb. 26 at Dartmouth 
Shoe Co. in Brockton. Employes will 
vote on retaining the Office Employes 
International Union, Local 6, AFL, as 
bargaining agent. 


® The New England Tanners’ 
Club has scheduled its Feb. meeting 
for Friday evening, Feb. 20, at the 
Hotel Hawthorne in Salem. Guest 
speaker will be Frank Lovejoy of 
Socony-Vacuum Oil Co. 


® Bankruptcy schedules of Bradley 
Shoe Co., Inc., in Lynn list liabilities 
of $160,111 and assets of $50,222, 
including merchandise of $9,507. 
Chapter XI plan submitted by the 
firm offers 20 percent to unsecured 
creditors, payable five percent in cash 
within one month of confirmation, and 
1§ percent in three equal instalment 
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notes, maturing in three, six and nine 
months. 


® Lynn Novelty Shoe Co., Inc., 
has been organized to acquire assets of 
Lynn Novelty Co., Lynn manufacturer 
of women’s novelty shoes. Purchase 
price is reported at $8,000. Officers are 
Nicholas Morley and A. Bosman. Mor- 
ley was formerly president of Lynn 
Novelty Co. 


® Feather Step Shoe Co. has been 
organized in Haverhill to make wom- 
en’s shoes. S. A. and H. J. Freedman 
are officers. 


Chios 


® New officers of the Shoe and 
Leather Club, Inc., of Cincinnati 
were elected at the Club’s 53rd annual 
meeting held Feb. 7 at the Hotel 
Metropole in Cincinnati. E. E. Furste- 
nau succeeds Charles F. Smith as presi- 
dent. Frank Green is vice president 
and P. M. Connor is secretary- 
treasurer. 


New Hampshire 


® Creditors of All Time Footwear 
Mfg. Co., Manchester, are reported to 
have accepted an offer by Ted Poland 
to buy the debtor firm for $270,000. 
The firm’s revised Chapter XI plan has 
been agreed to by creditors. 


® Connors - Hoffman Footwear, 
Inc., has begun operations at Little- 
ton. 


© Employes of Chelmsford Shoe 
Co., Inc., Derry shoe manufacturer, 
on “holiday” since Jan. 20, returned 
to work Feb. 2 after a mass meeting 
at which 400 employes voted to accept 
the management’s offer of a five cents 
hourly wage increase, five paid holi- 
days, and a week’s paid vacation for 
all workers. The new contract pro- 
vides for an automatic increase for all 
workers, based on the New Hampshire 
cost-of-living index. Workers also 
voted to affiliate with United Shoe 
Workers of America, CIO. They were 
formerly members of Derry Shoe 
Workers’ Association, an independent. 


Mexico 


@ Cyanamid de Mexico, S.A., has 
announced that American Cyanamid’s 
entire line of Calco dyestuffs will be 
added to products it distributes. Over 
1,000 Calco dyestuffs will now be 
available to the Mexican leather and 
other industries. The Dyestuffs De- 
partment of Establecimientos Mexi- 
canos Colliere has been transferred to 
Cyanamid de Mexico, formerly known 
as Reactivos, S.A. 
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(Continued from Page 8 


Industries, and therefore it  illus- 
trates basic strategy in subsequent 
national ads. 

Space, production, and the mer- 
chandising of the ad to retailers cost 
$21,480. This sum bought Leather 
Industries the following: 

(1) Tie-ins with more than 100 
department stores who fea- 
tured “Leather Is Fashion” 
windows and promotions. 
$420,000 worth of retail ad- 
vertising by the stores featur- 
ing leather. 

211 window displays. 
1,800,000 mail inserts to 
charge accounts by the stores. 
9 television programs of which 
two were network shows 
reaching more than 50 stations 
each. 

Newspaper picture layouts on 
“Leather Is Fashion” in 214 
leading American dailies and 
a two-page full color ad. 

612 mentions and descriptions 
of “Leather Is Fashion” on 
radio by fashion, home and 
news commentators. 

The seven-page editorial section in 
Harper’s Bazaar “Leather Is Fashion” 
which was the core of this promotion 
fertilized the thinking of top fashion 
designers. It stirred up the interest 
of leading merchandisers and buyers. 
It made leather the most desirable 
thing in the fashion plans of Amer- 
ica’s most stylish women. It estab- 
lished a style leadership which has 
permeated down to the medium and 
low-priced shoe and leather lines. 

Two ads in Life Magazine and one 
in Ladies’ Home Journal climaxed 
Leather Industries’ advertising in 
1952. They established a solid base 
for an uptrading trend and, by link- 
ing leather to the larger concept of 
the American standard of living, 


they combined a powerful consumer 
and trade appeal preceded by mer- 
chandising ads in the business sec- 
tion of the New York Sunday Times. 

The essential soundness of this 
message made a profound appeal on 
the editors of Life and Ladies’ Home 
Journal. They sent letters to major 
industrial leaders, shoe and acces- 
sory manufacturers, furniture manu- 
facturers, automobile manufacturers, 
all exhibitors at the Chicago Shoe 
Fair, and thousands of additional 
leaders of industry and commerce, 
calling attention to leather as a sym- 
bol of genuine value in American 
life. A special merchandising kit was 
prepared to show retailers how they 
could build business volume in co- 
operation with the ads. Merchandis- 
ing counsellors were retained in 50 
cities to follow up with personal visits 
to department stores, and to hammer 
home the message of using leather 
as a spearhead fo sell quality in the 
entire soft goods line. Here are the 
results: 


186 Department Stores 


One hundred and eighty six major 
department stores in the U. S. and 
Canada participated in the Life pro- 
motion through window displays, etc. 
Without exception results were favor- 
able. Many plan to make these pro- 
motions regularly scheduled seasonal 
affairs. Hundreds of laudatory letters 
were received from chain operators, 
independent retailers, merchandisers 
and buyers. A firm and profitable 
basis was established for L. I. A. ad- 
vertising in the coming year. 

Counter cards reading “The Ameri- 
can Standard Is Quality—Leather Is 
Quality” were circulated by the thou- 
sands and are still being requested 
and displayed by stores. 

With ads and merchandising fol- 
low-up planned for the February 15th 
issue of Vogue, the March issue of 


Good Housekeeping, and the March 
Oth issue of Life Magazine, here are 
the advance indications for 1953: 

Because of the success of the 
L. I. A. 1952 promotion, results for 
Spring, 1953 should more than 
double last year’s advertising yield 
in leverage, in displays and _ retail 
advertising leverage for leather. 

Foot Health Week: This was a 
typical peg for an intensive educa- 
tional campaign on leather. It was 
achieved through a package of radio 
speeches, by-lined medical articles, 
news stories, newspaper mats, display 
material, posters and all other neces- 
sary paraphernalia. Through tie-ins 
with local and state-wide chiropody 
and medical associations, shoe re- 
tailers and health organizations, the 
program was carried out on the local 
interest level. 

Back-To-School Week: This was a 
peg for a similar campaign devoted 
primarily to children’s shoes. The 
message here was further intensified 
through television and radio appear- 
ances of tanning executives and shoe 
retailers. Children and their parents 
were told, among other things, that 
outgrown shoes are dangerous and 
leather shoes are best. 

Fashion Tie-ins: Leather Industries 
of America launched an_ intensive 
program with leading 7th Avenue 
fashion designers. L. I. A. partici- 
pated in 48 leading fashion shows 
presenting upcoming Spring fashions. 
By working closely with leading de- 
signers, leather trim, belts, buttons, 
collars and cuffs were made a dra- 
matic selling point of the clothing 
lines. At the fashion shows, leather 
was featured through posters, was 
talked up with press and buyers. It 
was highlighted in pictures and news 
releases flowing from these shows. 

Although the leather used in ap- 
parel fashion lines may not be signifi- 
cant volume, these shows are key 
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spots to reach the buying pulse of 
the American woman. By spotlight- 
ing leather for clothing, leather sum- 
mer shoes should become logical 
companion items. In addition, all 
accessories used in the fashion shows 
were made available through L. I. A. 
The shoes, the bags, the gloves, the 
chairs, the jackets were leather. 

In addition to its main activities 
of propaganda and advertising, 
Leather Industries of America has 
undertaken and supported two sub- 
sidiary but directly related activities. 

Combating Misrepresentation by 
Imitations: It is not in the program 
of Leather Industries to engage in 
any controversies with substitutes 
and imitations. The program of 
L. I. A. is positive and forthright. 
It is dedicated to the promotion of 
leather and not to unfair, back- 
handed or unethical attacks against 
any other materials. 

L. I. A. has given financial sup- 
port to a campaign for decency 
in the advertising and sale of such 
imitations. It has offered to contrib- 
ute up to $15,000 for the year end- 
ing April, 1953, to the program of 
the Tanners’ Council of America, a 
program attacking misrepresentation 
costly to tanners, their customers and 
to consumers. As a result of this 
financial assistance, the Tanners’ 
Council program has made consider- 
able headway and has secured the 
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approval of fair-minded business 
men everywhere in the country. 

Product Development and Re- 
search: It is the opinion of the Board 
of Directors and the Executive Com- 
mittee of Leather Industries of 
America that the promotion and ad- 
vertising of leather must eventually 
go hand in hand with extensive prod- 
uct development and research in the 
tanning industry. Moreover, in many 
instances effective publicity work has 
made it necessary for L. I. A. to 
secure promptly scientific informa- 
tion on the character and properties 
of substitutes and imitations, and on 
the advantages of leather. 

To help support these purposes and 
efforts, Leather Industries has made 
a grant to the Research Laboratory 
at the University of Cincinnati sufh- 
cient to employ four technicians. 
These technical men have undertaken 
as their first task a systematic analy- 
sis of imitation products now on the 
market so that facts could be made 
available with which to dispute im- 
proper claims and assertions. 

The operating costs of Leather In- 
dustries of America are broken down 
into three main categories: 

(1) Budgeted operations for all 
the propaganda and publicity activi- 
ties. 

(2) The cost of consumer and 
trade advertising. 

(3) The cost of special projects 
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and non-recurrent activities such as 
production of a new up to date film, 
contributions to the campaign against 
misrepresentation by imitations, etc. 

Every expenditure made by Leather 
Industries proceeds in accordance 
with budgeted authorization by the 
Executive Committee which in turn 
follows the broad outlines of ap- 
proved policies and budget as set 
forth by the Board of Directors. 

Inasmuch as active operations did 
not begin until April, and full steam 
was not achieved until September, 
1952, total expenditures fell below 
the budget initially projected on an 
annual basis. A number of items of 
disbursement in 1952 are obviously 
non-recurrent and were entailed in 
establishment of offices and purchase 
of the minimum operating equipment 
needed. Also, expenditures repre- 
sented by contributions to the cam- 
paign against misrepresentation and 
for research work do not fall properly 
within the public relations or adver- 
tising budgets. 

Administrative and accounting 
services have been made available by 
the Tanners’ Council at cost, thereby 
yielding a very substantial saving to 
Leather Industries through obviating 
duplicate overhead and personnel. 


Full Year Ahead 

The basic operating budget for 
1953 will not include the non-recur- 
rent costs involved in beginning oper- 
ations last year. It is expected, how- 
ever, that expenditures for advertis- 
ing and promotion must be consider- 
ably larger. Expenditures for a full 
year at the same rate as in the last 
four months of 1952 when L. I. A. 
was operating a comprehensive pro- 
gram will require a total budget of 
$600,000. 

Since the rate of contributions pro- 
posed for 1953 has been continued 
unchanged by the Board of Direc- 
tors, total income during the coming 
year is expected to be lower than 
1952. The decline in price levels 
from the preceding year will more 
than offset some increase in unit sales 
volume. However, funds carried over 
from 1952, due to unavoidable de- 
lays in beginning full-scale opera- 
tions, will make it possible to hold 
the program at its full scope this 
year. 

Inasmuch as the allied industries, 
including hide dealers and brokers, 
chemicals, tanning material and ma- 
chinery suppliers were approached at 
a later date than tanners, a supple- 
mentary list of members of these 
other trades will be issued at an 
appropriate date. 


— END — 
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Wanted and For Sale 





For Sale 


Two Turner Tanning Machinery Co. 
Hydraulic Leather Presses 
Size 26” x 54” Class S.P. No. 124 
In good condition 


Middlesboro Tanning Co., Inc. 
Middlesboro, Ky. 


SEDGWICK K. JOHNSON 
Leather Chemist and Tanner 


Research and Government Work a Specialty 


E-4 19 Pingry Place, Elizabeth 3, N. J. 
ELizabeth 3-7336 


hdeobineny For Sale 


Boilers, automatic generators. 1—150 HP. 
Cyclotherm; 1—60 HP. Dutton used 2 mo., 
both oil fired; 1—10 HP. Mund water tube, 
gas fired, used 4 mos. Also 102-Yale Whiz 
trolleys. 
A. L. Luyat 
P.O. Box 178—22nd St. Sta., 
St. Petersburg 3, Fla. 


“Blue Splits Wanted 


BLUE SPLITS WANTED: Car or truckload 
quantities. Untrimmed or trimmed. Also 
Blue Shoulder Splits, Bottom Splits, etc. 
Steady user. 

Address B-4, 

c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, Ill. 


‘Partner Wanted _ 


WANTED: A partner for a fairly large Indian 
bark and chrome tannery equipped with mod- 
ern tanning machinery, situated in a large 
central hide market. Only those interested 
should apply—in confidence. Address B-8, c/o 
Leather and Shoes, 300 W. Adams St., Chicago 
6, Ill. 





Help Wanted 








Lacquer Finisher 
Lacquer Finisher — Capable of matching 
colors and taking full charge of leather 
lacquer finishing department. This is a 
good opportunity for the right man. 
Modern Leather & Finishing Co., Inc. 
15 Spring Street 


Peabody, Mass. 
Tel. 77 














Tanner Wanted 


EXCELLENT Midwest opportunity for top- 
notch man. Must have first-hand working 
knowledge of suedes and finishes and have 
thorough tanning and beamhouse experience. 
Knowledge of garment leathers helpful. State 
qualifications, experience and salary require- 
ments in first letter. All answers strictly con- 
fidential. Address B-5, c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, Ill. 


Experienced Tanner 


WANTED: Experienced Tanner to direct a de- 
partment producing Sheep, Goatskins, and mis- 
cellaneous fancy leathers Write or call: 
Edgar S. Kiefer Tanning Co., 
240 Front Ave., S.W., 


Grand Rapids, Michigan. 
Phone 90711 


Wanted: Tanner 


EASTERN side and split tannery desires tan- 
ner with both technical and practical knowl- 
edge. Age unimportant. Prefer man who is 
now assistant to reputable tanner. All replies 
confidential. Address B-7, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, Il. 


hac Wa aii 


WOULD PREFER A TANNER with experience 
in tanning lace leather in Rawhide, Indian tan 
and chrome. 
Address B-10, 
c/o Leather and Shoes, 
300 W. Adams 8t., 
Chicago 6, Ill. 





Situations Wanted 





Tannery Superintendent 


TANNERY SUPERINTENDENT with 20 years’ 
experience in all types of bag, case, and light 
leathers. Thoroughly familiar and experienced 
in all phases of plant management. Address 
B-6, c/o Leather and Shoes, 300 W. Adams St., 
Chicago 6, Ill 


Shoe Manufacturer 


ALL-ROUND SHOE FACTORY MAN. Have 
had 7 years’ experience as foreman and 2 
years’ experience as superintendent. Have 
specialized in finishing men’s or women’s. Can 
run a Compo factory from start to finish; 
Littleway from lasting room including finish- 
ing; California from cutting room all the way 
down to packing. Prefer to locate near Chi- 
cago. Address A-26, c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, Il. 


Tanner 


TANNER OF QUALITY LEATHER from horse, 
cow, deer and sheepskin for glove, garment, 
or side leather. Willing to run samples. 
Address B-3, 
c/o Leather and Shoes, 


300 W. Adams S8t., 
Chicago 6, Ill. 


cilia Sita 


AVAILABLE Feb. 15. Man of wide experience 
in upper leathers. nows New England trade, 
its personnel and requirements. Address P-1, 
c/o Leather and Shoes, 10 High St., Boston 
10, Mass. 


THE WOBURN MACHINE COMPANY 
HIDE AND LEATHER MACHINERY 
PROMPT SERVICE ON MACHINERY REPAIRS 


TEL. WO-2-0330 


February 14, 1953 


201 MAIN ST., WOBURN, MASS. 


LEATHER and SHOES 





. . . 
Supervisor Of Splitting Dept. 
SUPERVISOR OF SPLITTING DEPART- 
MENT wishes to make a change Lime or 
Bark Tan Full Hide or Siding Machine. 
Years of experience. Triple A business and 
character reference. Will travel. Address B-9, 
c/o Leather and Shoes, 300 W. Adams &t., 
Chicago 6, Ill 


3 hay” 
SHOE CEMENTERS 


Practical for 

SOCK LININGS — VAMPS — 

BOX TOES — INNERSOLES — 
LININGS — HEEL PADS 





7 & 11" FREE 
WIDE TRIAL 
Speedy! Versatile! Efficient! Schae- 
fer Cementers completely and uni- 
formly latex die-cut pieces of leather, 
cloth, faille, leatherette, fibre and 
paper. Convenient. Patented. Quick 

disassembly for cleaning. 


SCHAEFER MACHINE CO. 


57 Carbon St., Bridgeport, Conn. 


New York City—LE-2-2010 
PHONES:Boston—ARlington 5-8096 
Bridgeport 68-2250 
Agents in principal cities 








LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


PURE-TAN 


(QUEBRACHO CRYSTALS) 


GEORGE H 


GRISWOLD 


14 Preakiia St. Selem, Mass. 

















TABER 
TANNERY 
PUMP S&S 


.-. have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, N. ¥. 





37 





Deaths 





Oscar L. Horton 


..» 72, leather executive, died suddenly 
Feb. 5 in St. Petersburg, Fla., where he 
and his wife were spending the winter. 
A veteran of the leather trade, Horton 
was owner and president of George H. 
Webster Sole Co. in Athol, Mass. 
Horton came to Athol in 1923 from 
Haverhill when the Webster firm 
bought the former Hill and Green 
Shoe building. He had conducted the 
business since the death of George H. 
Webster and was in process of liquidat- 
ing it this year. Horton was treasurer 
of the Boston Braves National League 
Baseball team for about 10 years. He 
was a Mason and former president of 
the Athol Chamber of Commerce. 
Surviving are his wife, Christine; and 
a son, Carl. 


Russell A. Grant 


. 51, bide and skin broker, died Jan. 
30 in Boston. His home was in Dor- 
chester, Well-known in New England 
hide and leather circles, Grant was 
associated for the past several years 
with the Joseph D. Greenebaum Co. 
on South St. in Boston. He had been 
in the trade for over 30 years. He 
leaves his wife, two sons, and a grand- 
daughter. 


Frank Cohen 


. 70, retired leather dealer, died Feb. 
§ at County General Hospital, Mil- 
waukee, after a brief illness. Prior to 
his retirement several years ago, he 
operated Frank Cohen & Sons, Mil- 
waukee leather firm, for many years. 
A native of Russia, he came to Mil- 
waukee in 1905. Surviving are three 
sons and four daughters. 


Alexander Gray 


. 71, retired shoe manufacturer, 
died at his home in Toronto, Ont., 
Canada, on Feb. 2 after a long illness. 
A native of England, he moved to 
Canada some 40 years ago. For many 
years, he operated a shoe manufactur- 
ing concetn in Hamilton, Ont. He 
was active in community affairs. His 
wife, four sons and a daughter survive. 


Leon E. Monnier 


. 66, leather executive, died suddenly 
on Feb. 6 in Lynn, Mass. Well-known 
in the New England leather and shoe 
trade, he was treasurer of the Leon B. 
Monnier Co., Lynn tanning firm. He 
made his home in Milton. Surviving is 


his wife, Mildred. 


John A. Thomas 


. fetired shoe last manufacturer, 
died recently at his home in Man- 
chester, N. H., after a long illness. 
He had been active in the shoe indus- 
try for many years. Born in Canton, 
Mass., he was at one time associated 
with Commonwealth Last Co. and op- 
erated his own last firm in Brockton 
before coming to Manchester. 


Urban S. Lauber 


. . » 47, tanning chemicals executive, 
died Jan, 31 of a heart attack while at 
his home in Ridgewood, N. J. He was 
production manager for the general 
chemicals division of Allied Chemical 
and Dye Corp., with which he had 
been associated since 1927. Surviving 
are his wife, Mary L.; a son, James R.; 
a daughter, Cornelia A.; and his 
mother, Mrs. Augusta Lauber. 


Francis Collyer 


. 80, retired shoe foreman, died Jan. 
29 while living at a nursing home in 
Lynn, Mass. A veteran shoe executive, 
Collyer was associated for many years 
with shoe firms in Lynn and later in 
Rochester, N. Y., before his retirement 
five years ago. His death occurred on 
the eve of his wife’s funeral. Surviv- 
ing are a sister, four nieces and three 
nephews. 


Edwin F. O'Brien 


. leather chemicals executive, died 
Feb. 6 in New York. He was secre- 
tary and treasurer of Commonwealth 
Color & Chemical Co., New York 
producer of dyestuffs and other chemi- 
cals for the tanning industry. Sur- 
viving are his wife, Winifred; and 
three sons, Kenneth, Thomas and 
Edwin. 
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© Mutual’s name for their basic 
chromic sulfate used in one-bath chrome tanning. Available 
in two grades with approximate analyses as shown below. 


Koreon M Koreon X 
Cr203 24% 25% 
Basicity (Schorlemmer) 33% 52% 
Koreon is packed in multi-wall paper bags containing 75 
pounds, and in fibre drums containing about 325 pounds. 





MUTUAL CHEMICAL COMPANY OF AMERICA 


270 Madison Avenue, New York 16, N. Y. 
PLANTS: Baltimore — Jersey City 


Sodium Bichromate Potassium Bichromate 















This Monogram Footwear 
color advertisement, 
featuring modern-age 
MIRRO Calfskin, appears 
m GLAMOUR. 
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TR ROSCALFS HI 


"l desire to take this opportunity to express to you our appreciation for the excellent cooperation we 
received from your tannery in developing the colors in your MIRRO aniline Calf which we are current!) 
promoting in GLAMOUR Magazine. The leather and colors were beautiful and made the handsomest 
shoes we have ever delivered from our factory. Wonderful results both from a sales approach, and 
a factory cutting-room approach.” 








—Archie Bregman, President 









@ MIRRO Calf is completely modern . . . the ultimate in 
fine aniline calfskin . . . noted for its unpainted, mirror-like 
surface that reveals the fine natural grain of the carefully- 
selected calfskin. MIRRO Calf is lightweight, supple, lux- 
urious . . . beautifully tanned and finished in six colors. . . 
easy to work . . . appealing to consumers. 


AMERICAN HIDE ano LEATHER COMPANY sosr1on 










